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Sparks 


Too Close to See 
Oldsmobile “at Home” 
Safety 


Plymouth “Plugs” 


Tractor Radios 


By 
Chris Sinsabaugh 








T’S HUMAN NATURE to over- 

look the interesting things that 
are right under our own noses. 
Take my case, for instance. I 
spent many, many years as a 
newspaper man in Chicago, yet I 
never went to the stockyards to 
see them stick pigs and beeves, | 
one of the _ great sightseeing 
meccas in my old home town. 
Yet the stock yards is one of the 
main objectives of visitors. I 
lived in Washington for six years, 
yet never saw Congress in session. 
I have been a Detroiter for five | 
years and I blush when I say 
I never have been through Ford's 
Edison Museum at Dearborn. But 
when I get away from home I am 
an old giddy-gaddy when it comes 
to rubbernecking. Of course, I 
have seen Niagara Falls. 


* 





* Fs 


PROBABLY THIS same sort of 
thing applies to some of the resi- 
dents of Lansing, Mich., which 
houses Oldsmobile, pioneer car 
manufacturer in this business of 
ours. They are so close to the 
picture that I’d venture to say 
that not many of them had had 
an opportunity to go through the 
big plant until this week when 
the company held open house for 
the edification of the good people 


who live in the Michigan state 
capital. 

The governor, the mayor of | 
Lansing and other’ prominent | 


citizens turned out for the wel- 
come given them by President 
McCuen of Oldsmobile, who had 
100 guides to take the visitors 
around the plant. So you can 
see it was quite an affair and now 
Lansing knows what it’s all about 
—they appreciate the prize they 
have in Oldsmobile. 


* ok * 
AND WHEN you come to think 
about it Oldsmobile really is 


largely responsible for the devel- 
opment of Lansing. When the 
plant was started in 1897 Lansing 
had a population of about 12,000; 
today it’s around 95,000. Olds- 
mobile is the city’s biggest indus- 
try, with an estimated 1935 pay- 
roll of $15,100,000 and with 10,000 
men working on Oldsmobiles and 
Fisher bodies. It is the city’s big- 
gest taxpayer and biggest ex- | 
porter and its monthly freight 
bill is more than a million dollars. 
* * * 


CO-HOST WITH President Mc- 
Cuen at this open house was 
Dave Ralston, general sales man- 
ager, who rubbed his hands and 
pointed with pride to his charts 
which show that Oldsmobile is 
on the point of breaking the only 

(Continued on Page 15, Col. 2) 





|} in Texas strikes me 


| in a long time. 
| genuine desire by factories to co- 


| the 


|four other 


Dealers Laud F actory Aid 





Detroit, July 19. —Loud applause for the sentiments on} 
dealer - factory relations expressed by R. H. Grant of Gen- 
eral Motors and D. S. Eddins, president of Plymouth, in 


speeches before the Texas Automotive Dealers’ 


Assn., 


June 28, has been registered by dealers East, West, North 
and South since the publication of excerpts from both 


addresses 


in ADN, July 13. 


While quite naturally, 


some dealers felt that neither Grant nor Eddins had gone 
far enough, the majority consider®——— — 


as the | 
of 


the statements of both men 
first concrete evidence 
creased 
tories and a real 
by the factories 
problems. 

M. J. Lanahan, 
M. J. Lanahan, Ine., Dodge- 
Plymouth dealers in Chicago, and 
former president of the Chicago 
Automobile Trade Assn., says: 
“The talks by Grant and Eddins | 
as the most 
cheerful news received by dealers 
They indicate a 


of 


operate with dealers in settling 
problems, which, after all, must 
be settled by the industry and 
not by the government or other 
outside sources, 

“IT was particularly impressed 
by the recognition given in the 
speeches to the fact that the time 
has arrived for greater selectivity 
by manufacturers in the appoint 
ment of dealers. The same thing 
holds true in the choice of sales- 
men by dealers. Since the indus- 

(Continued on Page 8, Col. 1) 


Chicago Show 


Four Lecations Considered 


July 19.—H. T. Hol- 
lingshead, president of Nash 
Sales, Inc., chairman of the com- 
mittee that operated the annual 
Chicago automobile show last} 
winter, was named today in the | 
same capacity for the exposition | 
that will present the 1936 models 
here. 

At the same time announce- 
ment was made that the dates 
of the forthcoming show will be 
week of Nov. 23 to 30, in- 
clusive. 

The Chicago Automobile Trade 
Assn., under whose auspices the 
show was held last January and 
February, will again sponsor the 
event in November. 

Instead of settling upon the 
Coliseum, scene of every previous 
annual automobile show in Chi- 
cago, Hollingshead announced 
that the committee is considering 
locations in addition 
to the historic motor show build- 
ing. These are the International 
amphitheatre at the stock yards, 
the Navy Pier, the Stevens Hotel 
and the Chicago Stadium. 

K. K. Kenderdine, president of 
the trade group, made known the | 
show committee which, as con- | 
stituted, includes a representative 
for every make of car to be ex- 
hibited. Kenderdine will be ex- 
officio member of the committee. | 

The committee, of which Hol- 


Chicago, 


in- | 
co-operation from fac-| 
understanding 
dealer | 


| 


president of 





‘Ford One-Third 


Ahead of Year’s 
Sales Schedule 


Dearborn, Mich., July 19.—With 
nearly two-thirds of its declared 
objective of 1,000,000 units “in 
the bag,” the Ford Motor Co. an- 
nounced today that during the | 
first six months of the year, 634,- | 
961 cars and trucks were sold in 
the United States. 

In building these cars, Ford 
paid out $88,727,568 in wages and 
spent $374,368,873 for raw ma- 
terials, a great part of which was 
for wages in other industries, 
officials said. 

In June alone 100,882 units were | 
sold. This is the best sales record | 
for June which Ford has experi- 
enced since 1930—and the 





consecutive month this year that 
Ford sales have topped 100,000. 
The above figures do not in- 


clude foreign sales, it was said. 


Dates Set; 


lingshead is chairman, includes 
the following: W. R. Bellows, | 
Packard; I. B. Burnstine, Chry- 
sler; W. E. Butler, Hudson-Terra- | 
plane; A. H. Crowley, Lincoln; 
S. L. Davis, Hupmobile; V.C. P. 
Dreiske, Cadillac-La _ Salle; 


(Continued on Page 2, Col. 1) 


The Top Ten 


Passenger Cars 





First Ten in Registrations 
as Reported in ADN Today 
1935 1934 | 
Pos. Pos. 
1—441,924 260,719— 1 
— 276,254 235,849— 2 
38—192,380 142,657— : 
86,748 44,731— 
71111 29,494— 
66,660 37,001— ! 
36,078 30,187— 
30,227 26,185— 
f 21,568 Chrys. 11,469—10 
10— 18,884 Stude. 20,027— 9 


*includes Terraplane, 


Total All Makes 
1,308,281 879,629 


Make 
Ford 
Chev. 
Plym. 
Dodge 
Olds 
Pont. 
Huds.* 
Buick 


See total registrations to 
date 1935-1934, pages 12 and 
13, this issue. 





| 
dent 


fourth | | 


| operators who placed orders for 
them 


| William O. Rutherford of Akron, 





Packard Progress 








Alvan Macauley, president of Packard, presi- 
of the Automobile Manufacturers’ 
Assn., has been receiving many congratula- 
tions on the big success which has followed 
the decision of Packard to launch into a 
broader market with a new car. The One- 
Twenty car is said to have had his personal 
attention in its design and development and 

supervised creation of the new 
the being built. 


1e closely 
| Plas ant 


in’ which car is 


Pierce- ee 
Offers New 15-Pas. 
De Luxe Coach 


Buffalo, N. Y., July 19.—With 
the introduction this week of an 
entirely new type of passenger 
vehicle, seating 15 _ persons, 
Pierce - Arrow is re-entering the 
commercial transportation field in 
addition to its regular production 
of twelves and eights. 

The factory is in production on 
the new vehicle, several of which 
will be delivered this month to 
in advance’ of their com- 
pletion. 

(Continued on Page 8, Col. 





PACKARD TO HIT NEW PEAK 


July Production 
To Top All-Time 
Record Setin June 


Dealers Share in Gains as 
Output Soars to 17,624, 
Sales 14,169 


Detroit, July 19.—Despite 
the fact that July normally 
is a month of lowered pro- 
duction in the automobile 
industry, the Packard Motor 


Car Co. this month expects to 
turn out even more cars than it 
did in June, the record production 
month for the entire history of 
the company, when Packard 
shipped 6,513 cars. M. M. Gilman, 
vice-president and general man- 
ager of the company, said July 
shipments would be as great and 
may exceed those of the all-time 
recoid month. 

This phenomenal rise in Pack- 
ard production and sales during 
the first half of 1935 has lifted 
the company practically into the 
volume field. During June, the 
company moved into third posi- 
tion in its price class and 12th 
position in the industry. A year 
ago Packard was 17th in the list 
of makers. Production up to 
July 1, had climbed to 17,624 
units and retail deliveries stood 
at 14,169. Registrations for the 
first five months plus 29 states 
for June, as shown in ADN today, 
total 10,859 units against 2,499 in 
the same period a year ago. 

Packard’s move in expanding 








its market with its new lower 
priced One-Twenty was accom- 
plished, according to officials, 


without incurring a dollar’s worth 
of debt and the expanded opera- 
tion is now turning in a profit. 
The change has direct bearing 
on the company’s future outlook 
due to the fact that it now has 
two automobile plants where it 
formerly had but one. 


The introduction of the One- 
Twenty, naturally, is largely re- 
sponsible for the encouraging sec- 
ond quarter earnings report issued 
last Tuesday in which President 

(Continued on Page 8, ¢ Col. 1) 





W.O. Rutherford is B Dead — 


In East After Operation 


Gloucester, Mass., July 19. — - 
O., who was}! 
president of the 
Pennsylvania 
Rubber Co. of} 
Jeannette, Pa. 
from 1928 until 
his retirement 
last December, 
died at his sum- 
mer home here} 
after an opera- 
tion for appen- 
dicitis per- 
formed on Sat- 
in Akron 


W. O. Rutherford 





urday. He was born 


| 61. years ago. 


His widow, Bertha 
K. Rutherford, a son, John C, of 
Pittsburgh, and his father, James 
Rutherford, 96, of Akron, survive. 


Funeral services will be held at 
9:30 Saturday morning in the 


. Episcopal Church in Salem, 


One of the leaders in the rub- 
ber industry for a quarter of a 
century, Mr. Rutherford was pres- 
ident of the Rubber Assn. of 
America, 1924-26. Before becom- 
ing president of the Pennsylvania 
Rubber Co, he was first vice- 
president in charge of sales of 
the Goodrich Rubber Co. of 
Akron. 





President Orders $400, 000,000 Road Program 
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Estimates Move Will 
Employ 790, 000 Men 





(Special from ADN Washington Bureau) 
Washington, July 19.—President 
Roosevelt has issued orders in 
the form of regulations calling 
for the expenditure of $400,000,- 
000 of work relief funds for high- 
way work. Estimates were made 
that the long-awaited regulations 
would result in employment of 
750,000 workers, directly and in- 
directly. Half of the $400,000,000 
is available for highway and street 
construction and the remainder 

for grade-crossing elimination. 
Regulations require that each 
$1,400 of Federal funds shall pro- 
vide one year-long job. Officials 
said the high cost of material 
made the cost of main highway 
and extensive grade-crossing pro- 
jects about $2,300 per man, but 
the work relief funds can be sup- 

plemented from other sources. 


State Must Spend 


The only exception to the $1,400 
rule provided that grade crossing 
projects costing more might be 
approved if 40 per cent of the 
total costs, including land, went 
for labor. 

Whether or not funds were 
pooled, the President ordered that 
at least 25 per cent of a state’s 
quota must be in construction of 
farm-to-market roads which are 
not part of the state or Federal 
system, and an equal amount of 
work within towns or metropoli- 
tan areas. The state also must 
spend 1 per cent on roadside 
approvements and up to 1% per 
cent on a planning program. 

Jobs for 750,000 

Charles M. Upham, engineer-di- 
rector of the American Road 
Builders Assn., predicted that 
750,000 men could be given em- 
ployment and that there would 
be an immediate impetus to the 
durable goods industries. 


He declared the new rules in- 
clude an alternate plan whereby 
states may “go the limit” in high- 
way construction, provided they 
take from the relief rolls their 
proportionate number of workers. 


He said that under the plan ap- 
proximately 300,000 workers can 
be employed, directly, on high- 
way construction, secondary 
roads, streets, and grade-cross- 
ing elimination, and that experi- 
ence shows one and one-half 
workers are employed in provid- 
ing machinery, materials, trans- 
portation, etc., for each worker 
on the job, which would make a 
total of 750,000 workers benefiting 
from the road and grade cross- 
ing work. 


Involves $250,000,000 


“The most important feature, 
from the standpoint of highways, 
is that a normal contract method 
program can be pursued,” Upham 
said. 

He 
regular Federal-aid highway pro- 
grams will involve a total of $250,- 
000,000, Federal and State, during 
the year, and increase the total 
number of workers 
ately. 

“Altogether, the next 12-month 
period should bring employment 








also emphasized that the | 


proportion- | 


to an average of 1,000,000 workers 


on these projects,” he said. 


Location For 
Chicago Show 
Is Considered 





(Continued from Page 1) 
Charles L. Gerds, Dodge; 
J. Hay, Reo; D. P. Hogan, Dues- 
enberg; Lloyd Johnson, Auburn; 


Thomas | 


R. H. Keeling, Studebaker; Harry | 


Lewis, Chevrolet; H. E. Mahaffey, 
De Soto-Plymouth; W. J. Mougy, 
Pontiac; E. 
bile; A. H. Russell, Pierce-Arrow; 


B. G Sykes, Graham; Norman 
Waters, Buick, and Frank Yar- 
nall, Ford 


J. Pillinger, Oldsmo- | 


fiprmncitasnn 


GM of Canale 
Launches Plant 
Expansion Plan 


Oshawa, Can. July 19.—In 
preparation for a substantial in- 
crease in the sale of motor cars, 
General Motors of Canada today 
announced plans to spend over 
$300,000 in enlarging and re-ar- 
ranging its plant and in adding 
new equipment. 


“We have found it necessary to 
provide space for producing many 
more cars than were built last 
year,” H. A. Brown, vice-president 
and general manager, said today. 
“In addition, we also have to find 
room for the manufacture of 
parts and tools which have not 
previously been made in Canada, 
and another demand for in- 
creased space comes from the in- 
spection department. Even the 
lowest priced cars today are actu- 
ally high quality products, meas- 
ured by any engineering stand- 
ards. And, consequently, testing 
and inspection are becoming in- 
creasingly important. In order to 
provide for future requirements 
in this work, we are increasing 
the size of our inspection build- 
ing more than three and one-half 
times. 


“We are about to manufacture 
certain parts which up to the 
present time have been shipped 
in, ready for assembly,” Brown 
added. “We intend to start man- 
ufacturing our own tools for use 
in the body plant, instead of im- 
porting them. This means the 
establishment of several entirely 
new departments, 


“Some of the’ reconstruction 
work is already approaching com- 
pletion, while other’ structural 
changes will be in hand within 
the next few weeks.” 


Roads E mploy I 36, 029 


Washington, July 19.— Construc- 
tion of public works highways to 
June 30 under the supervision of 
the U. S. Bureau of Public Roads 
shows a total of 347 projects, esti- 
mated to cost $13,876,000, approved 
but contracts not yet awarded; 486 
projects, estimated to cost $13,951,- 
000, awarded, but not yet under 
construction; 3,338 projects, esti- 
mated to cost $185,044,000, under 
construction; and 9,081 _ projects 
completed at a cost of approximately 
$397,362,000. 

The 3,338 projects under construc- 
tion involve 8,530 miles of road and 
are giving regular direct employ- 
ment to 186, 029 men. 





Stowe Tow n Visitors 
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More than 2,500 Lansing residents visited the Oldsmobile plant in Lansing on the first day of the two-day open house celebration. 
Carter, assistant general manager in charge of 


starting out on an ins 


is the first group 
vane Frank Fitzgerald; 


manufacturing; 


Cc. 


sales manager. 


ction LM 


J. J. 


From left to right they are: 





Here 


McCuen, president and general manager, and D. E. Ralston, i -president and general 


In the une are Mayor Max Templeton of Lansing, Dorr Shotwell and A. 


. Hurd. 





3,000 Lansing Residents 
Attend Olds Open House 





Lansing, 
thousand Lansing residents this 
week saw their friends and 


neighbors build Oldsmobiles. 

In a two-day Open House, Pres- 
ident C. L. McCuen and his staff 
acted as hosts for the people of 
the city in which Oldsmobiles 
have been built for 38 years. 

They were shown the intricate 
machines which stamp out the 
thousands of parts which go into 
the modern automobile. They 
were shown the assembly of the 
motors, the assembly of the cars 
themselves, and the rigid inspec- 
tion through which each car goes 
before receiving the final O. K. 

The first group of visitors was 
headed by Governor Frank Fitz- 
gerald and Mayor Max A. Tem- 
pletion. McCuen himself was 
the guide. One hundred specially 
trained factory workers acted as 
guides for the other guests. 

“Tt is not too much to say that 
Michigan is leading the Union 
back to. prosperity,” Governor 
Fitzgerald told McCuen. “Not 
only back to financial rehabili- 


tation but back to the recovery of | 
substantial way of living 


a sane, 





and a decent regard for the rights 


Mich., July 19.—Five 


of all our fellow Americans. 


“We are not only gradually re- 
gaining our prosperity but we are 
doing it by good old-fashioned 
hard work, self-denial and cour- 
age. 

“And of all the many industries 
which have done and are doing 
a titanic job in this respect, none 
is more conspicuous nor more to 
be praised than our own great 
automotive industry. 

“Where others, when disaster 
struck, sat down to mourn their 
losses, or turned tail and fled from 
the field, the automotive industry 
bravely met the crisis and re- 
peatedly sacrificed profits and 
surpluses in favor of reconstruc- 


tion. New models, new advance- 
ments, new refinements, poured 
from the research laboratories 


and the engineers’ drawing boards 
and the workers’ assembly line. 

“It is a heartening thing to 
know that production and sales 
last year at Oldsmobile were 
twice as good as the year before 


and this year promises to be 
| double those of a year ago. It 
means that Michigan industry, 


Michigan resources and Michigan 
man power are on their way back.” 


Cobb Sets New Records 


“ae 


- 





Driving this Napier-Railton special, John Cobb, English speed driver, set a new world’s mark for 24 hours, averaging 134.85 miles an hour. 


For complete story see page 10. 


Regional Trade 
Show Program 


Being Planned 


Chicago, July 19.—A plan for 
sanctioning a series of regional 
trade shows to be held in key 
cities throughout the country 
during the early months of 1936 
is now under consideration by 


the National Standard Parts 
Assn.; Motor and Equipment 
Manufacturers Assn., and the 
Motor and Equipment Whole- 
sale Assn. 


Approval to the plan has already 
been given by the directors of 
the three interested associations 
to the development of a practic- 
able plan which may be submitted 
to the members of the three 
groups, perhaps at their annual 
convention in December in At- 
lantic City. 

Wholesalers in quite a number 
of territories in which shows were 
not held this year have expressed 
a desire for a show next year. 

Manufacturers at the same time 
have indicated that the develop- 
ment of a show or clinic program 
under the three-way association 
sponsorship may relieve them of 
the necessity of participating in 
an excessively large number of 
individual Jobber clinics, 


NADA Reports 


Gains in Sales 





St. Louis, Mo., July 19.—A na- 
tion-wide upturn in the volume 
of retail automobile trade and an 
optimistic future for the industry 
was reported here today by the 
National Automobile Dealers 
Assn. 

Volume of retail sales in both 


new and used cars exceeds that 
of last year, the association re- 
ported, on the basis of a postal 


card survey of 259 dealers in 30 
states ranging from Maine to 
Florida and California. 

Profit does not always accom- 


pany volume increases, it was 
pointed out, because of “wild” 
trading and a slight decline in 
trade was registered during the 
last month. Used car sales are 
keeping pace with turnover of 
new machines, the report said, 


but second-hand trucks are find- 
ing a poor market. 


Thompson Joins FWD 
Clintonville, Wis., July 19.—F. W. 
| Thompson, Appleton, Wis., has joined 
the force of the Four Wheel Drive 
Auto Co., of this city in the capacity 
of research director. 


| 
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Packard Pointed for New All-Time H 


Epmieicceneenienntinis dail 


Record Made In 


Previous Month 


(Continued from Page 1) 
Alvan Macauley put the earnings 
of the company during the three 
months ended June 30, 1935, at 
$1,400,000 as against a net loss 
of $1,711,123 in the corresponding 
quarter a year ago. 

Dealers and distributors are 
sharing Packard’s new prosperity 
to the fullest extent, officials 
claim. Financial statements now 
being received from the field are 
reported as showing profits of dis- 
tributors and dealers running at 
a rate very close to 5 per cent 
of gross sales and 25 per cent of 
working capital. 

Dealers Increase 

This showing, which would have 
been considered good in 1928 and 
1929, is said to have enabled the 
company to more than double its 
dealer organization. Distributors 
and dealers on Jan. 1 of this year 
numbered 514. This had been in- 
creased to 1,114 and the company, 
Gilman said, is still adding new 
dealers and looking for more, 

Important in Packard’s aggres- 
sive plans for the future, because 
it will give sales outlets for pos- 
sibly even greater production than 
at present, is this expansion of 
the distributor and dealer organi- 
zation. The sales department is 
still being deluged with applica- 
tions for dealerships. Thus far in 
July alone there have been more 
than 100 inquiries received from 
prospective new dealers. A cor- 
responding increase in sales out- 
lets is being registered in the ex- 
port division of the company. 

While Packard had been con- 
sidering the plan of bringing out 
a new lower priced line of cars 
for a long time and the car itself 
had been in the process of design 
and testing for more than a year, 
first information about the One- 
Twenty did not reach the public 
until the first of the year. The 
plant in which the car was to be 
built was in the course of devel- 
opment as the designing and test- 
ing of the car progressed. Actual 
production of the new cars was 
not completely under way until 
April of this year so that the rise 
of Packard can well be set down 
as one of the most spectacular 
feats in the history of the indus- 
try. 

Sales Soar Upward 


Practically in just three months’ 
time the One-Twenty had swept 
the country. Up to July 1, as 
stated earlier, the company had 
produced and shipped 17,624 of 
the new cars. Despite this record- 
breaking production there is now 
fewer than a 30-day supply of 
cars in the hands of distributors 
and dealers or in transit, or actu- 
ally less than a minimum normal 
field stock of cars, Gilman claims. 
Since production of the new cars 
started, 14,168 One-Twenties have 
been delivered to customers, just 
3,456 cars fewer than were pro- 
duced, leaving the field still 3,000 
cars behind what would be a 
normal sales supply. If cars could 
be delivered at once for all bona 
fide unfilled orders from custom- 
ers now there would be practi- 
cally no dealer stocks or demon- 
strating cars in the selling field, 
it is said. 

Peak production of the new 
One-Twenty plant was not 
reached until June and manufac- 
ture of all body types was not 
attained until then, although all 
types are now available. Despite 
this and also despite the fact that 
other cars had been in full pro- 
duction on their complete lines 
since Jan, 1, the One-Twenty 
stood in fourth place in country- 
wide registrations for its price 
class in May, with the first three 
cars in the class all selling for 
less money than the One-Twenty. 
Registrations for the 27 states 
thus far received in June put the 
One-Twenty in third place in its 
price class. Registrations for 
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these 27 states also show that the| Gilman said that the 
One-Twenty was the only car in| Twenty plant is now operating at 
its price class to show increases | its full capacity and the smooth- 
over May registrations, Gilman| ness in plant operation which has 
states. accompanied this feat of reaching 
Big Cars Show Gains top production has been an out- 
While the big jump in Packard | standing feature. 


production patently has been| Packard had an opportunity in 
brought about by the One-| developing its One-Twenty plant 
Twenty, there has been a sub-| unique in the history of the in- 
stantial increase in production} dustry. Machine tool builders 
of the larger, more expensive| had been working their hardest 
Packards. During the first six| during a time of slack business in 


months of this year, when s0| their field to develop new equip- 
much public attention has been| ment which by its very efficiency 
centered on the One-Twenty car,| and precision would force new 
there has been an increase of! business for them. Starting with 
more than 20 per cent in the| bare floors and walls to create a 
shipments of the Twelfth Series,| plant for the complete manufac- 
or larger Packards, as compared| ture of a new car, both chassis 
to shipments for the first six} and body, Packard was enabled 
months of 1934. to take full advantage of all of 

Apparently the One-Twenty has| this machine tool development 
acted as a stimulus to sales of} work without rendering any old 
the more expensive Packards. It| machinery obsolete, always a 
is anticipated by the Packard] costly procedure, Gilman points 
sales organization that the broad-| out. 
ened field sales organization will 
naturally bring about a still fur- 
ther increase in the sale of the 
larger cars. The company now 
has sales outlets in hundreds of 
potentially good motor car buying 
communities where it formerly 
was not represented. 

Sales of more expensive cars| 
are made less quickly than those | 
in the lower price field. For this | 
reason it might be expected, says | 
Gilman, that added values to the | 
company in the way of resultant 
sales increases of the larger cars| 
will grow 


Called Model Plant 

Because it is the very newest 
automobile plant in the world and 
because of the period of unusual 
development in manufacturing 
equipment which proceeded its 
creation this new Packard plant 
has been heralded throughout the 
world as a model. Its equipment 
has been the source of study by 
practically the entire industry 
since production started. 


When it brought out its One- 
Twenty, Packard announced that 
it was carrying the truly fine car 
into the lower priced automobile 
field. The grapevine telegraph, 
which so completely wraps up the 
automobile industry, said it 
couldn’t be done. Then after the 





comparatively. Added | 
service facilities for owners of the 
more expensive Packards are cer- 
tain, it is believed, to have a 
wholesome sales effect in the field 
in which Packard has_ been 
confined through the years. 











Bird’s-eye View of Packard 





Here is an air view of the Packard plant in Detroit. In the foreground is the building devoted to manufacture of the One-Twenty. 


One- 





| new plant was opened to public | 


Assembly Line Active 


inspection and a more complete 
appreciation was had of the new 
production equipment and _ its 





ability to do the “impossible” the 
word was that “Packard couldn’t 
do it and make money.” 

The more than 14,000 One- 
Twenties now traveling the high- 
ways and the continuing public 
demand for the car is said to 
have squelched the first talk 
about the car—that “it couldn’t 
be done.” Macauley’s statement 
of earnings for the period in 
which the new car was really 
getting into production is seen as 
effectively ending rumors that 
“Packard was losing money on 
every One-Twenty it built.” 


Stick to Slogan 

Jealous to an extreme of the 
reputation it has built over a 
period of 36 years, Packard felt 
compelled to see that the One- 
Twenty could be classed as a 
truly fine car and of it also could 
be repeated the famous slogan 
“Ask the man who owns one.” 
The manufacturing equipment in- 
dustry was taxed to the limit of 
its inventive genius in producing 
the facilities to make this possi- 
ble. It is asserted to be a fact 
that the same painstaking manu- 
facturing precision that has 
characterized the larger Packards 
is being duplicated in the more 
intensive production of the One- 
Twenty. 


Sales Gain 


Raleigh, N. C., July 19.—Leland 
S. Harris, director of the state mo- 
tor vehicle license bureau, reports 


that sales of new motor vehicles in 
North Carolina during the first half 
of July totaled 3,527, as compared 
with 2,629 in the corresponding 
period of 1934. 





The assembly line of the Packard One-Twenty is the scene of gveat activity these days as the new lower-priced model is breaking | 


Packard all-time records. 


3 


igh in J uly 


Packard Plant 
Chief Retires 
After 40 Years 


Detroit, July 19.—E. F. Roberts, 
vice-president in charge of manu- 
facturing of the Packard Motor 
Car Co. and a veteran of nearly 
40 years in the automobile indus- 
try, has resigned from Packard 
to retire from active business life. 
He plans a year or two of travel 
about the world and the first pro- 
longed period of recreation since 
he was a boy. 

Roberts, now 60, became a ma- 
chinist apprentice in Champlain, 
N. Y., when a boy of 14. Asa 
machinist and later an expert 
tool maker he was actively en- 
gaged in the early experimental 
work in the East on horseless 
carriages. Thirty-two years ago 
he went to Warren, Ohio, to work 
as a tool maker in the plant 
where the first Packard cars were 
built. 


With J. W. Packard 


He had an important part in 
the manufacturing and develop- 
ment work carried on by J. W. 
Packard at Warren and in 1903 
aided in the moving of the Pack- 
ard plant to Detroit. During suc- 
ceeding years he was engaged in 
development, testing and manu- 
facturing of Packards. He was 
credited with creating important 
processes and machines now used 
universally throughout the auto- 
mobile industry. Best known 
among these is the machine used 
in cutting spiral bevel gears for 
automobile rear axles. 


After having been a foreman in 
several manufacturing depart- 
ments, general superintendent 
and factory manager, Roberts 
was promoted to vice-president of 
manufacturing for Packard 15 
years ago. He was directly in 
charge of the work of developing 
the Packard plant from a small 
factory at the beginning’to a 
group of factories now covering 
an area a mile long. He also had 
personal supervision over the 
building of several hundred thou- 
sand Packard cars and trucks. 
In point of years of service, he is 
believed to be one of the oldest, 
as well as one of the best known, 
automobile manufacturing execu- 
tives in the industry. 


Plans to Play 
“T think I have earned a chance 
to travel and play for a while,” 
he said in announcing his retire- 
“I’ve worked continuously 


ment. 

since I was a boy without a 
break, except for a couple of 
weeks’ vacation annually. For 


the greater part of the years it 
was a matter of working all day 
and studying half of the night to 


make up for the schooling I 
missed as a boy. If I could, 
though, I wouldn’t give up @ 


minute of the experience that has 


| been mine in the most gripping 


and fascinating business in the 


history of the world.” 


Federal Judges 
Halt Collection 
Of Chain Taxes 


Jacksonville, Fla. July 19.—A 


'three-judge Federal Court, com- 
| posed of Judge Nathan P. Bryan 


of the Federal Court of Appeals, 


| Judge A. V. Long of the Northern 


District of Florida and Judge H. 
I. Ritter of the Southern District, 
issued interlocutory injunctions 
July 15 restraining the State of 
Florida from collecting gross 
receipts privilege taxes from re- 
tail stores. Those affected by the 
injunctions, however, particularly 
chain stores, must post the requir- 
ed bond pending final decision on 
the constitutionality of the new 
State law, which went into effect 
July 1. 
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One sacred pledge we make our friends here and now. This publication, 
God willing and so long as it is in our charge, will never champion the 
oause of any individual or any corporation which is not for the best inter- 
ests of the automotive industry as a whole. Nor will its columns be used 
te spread gossip or inflame prejudice. It will confine itself to the up- 
building of the industry it is pledged to serve, wholly through the dis- 
semination of NEWS which is timely, authentic and of value. 


Co-operation From Both Sides 


greg of closer co-operation between factories and 
dealers in solving the many problems with which the 
dealer is confronted which were made by R. H. Grant of 
General Motors and D. S. Eddins of Plymouth, speaking 
before the Texas Automotive Assn., have met with ac- 
claim from dealers North, East, West and South. These 
promises as one dealer said, “are the most cheerful news 
dealers have heard in a long time.” 

We always have felt that the used car problem was 
fundamentally a dealer problem. On the other hand, we 
agree with dealers that over the years the difficulties in 
used car merchandising have grown to a point where full 
factory co-operation with dealers offers the only possible 
means of improving conditions. The factory’s function is 
primarily to manufacture and sell new cars. Used cars 
enter the factory picture only when dealer losses on used 
car transactions dissipate new car profits to a point where 
new car volume is threatened. This condition we feel 
exists today. 

Dealers are the chief customers of the factories. There- 
fore, it follows that if factories hope to prosper the dealer 
body as a whole must be prosperous. The dealer cannot 
buy more cars from the factory until he has disposed of 
his cars on hand and turned his used cars into cash. 
Every dollar he loses on a used car deal is a one dollar 
reduction in his ability to buy. 

We add our humble applause to that of the dealers for 
the straightforward promises of factory dealer co-opera- 
tion made by Messrs. Eddins and Grant. But, we would 
like to warn dealers that if they cannot solve the used car 
problem without factory aid, they cannot expect factories 





to solve the problem without dealer aid. That is, the dealer 
should not feel that factories, by stepping into the picture, | 
would relieve him of all responsibility. The ideal to 
shoot at would be co-operation from both sides to the 
end that the greatest number of new cars may be mar-| 
keted at a profit to both factories and dealers. 

We feel that the neighborhood sales and service station 
is a step in this direction. It permits the dealer to get 
closer to potential customers through more frequent con- 
tacts at the gasoline pumps and greasing racks of his 
establishment. This broadens his market for new and 
used car sales. In addition his service operations and 
accessory sales provide an income sufficient to cover his 
overhead and absorb part of his used car losses. Think 


it over. 

QP eFORTS from the U. S. Bureau of Commerce show 
automotive fatalities during the first 28 weeks of 1935 

in 86 principal cities totaling 4,438 persons. This is an 


Safety Campaigns Bear Fruit 


appalling figure to be sure, but it represents a reduction | 


of 16 from the corresponding period of 1934. Better still, 


during the week ending July 19 only 149 persons were | 


killed in these cities against 157 in the corresponding 
week of 1934 and 152 in the preceding week this year. 
This is progress. 

Last year 36,000 persons were killed and over 100,000 
injured. If we assume that each of these victims had at 
least 10 friends or relatives it would mean that 1,360,000 
persons have had a safety lesson brought directly to their 
attention in a rather gruesome way. Automobile injuries 
and deaths in most cases cannot be attributed to accident. 


| and 
| ones who are “accessories to the 


| MOTORING! 





An element of negligence is present always. People 
can be educated to become less negligent and motor 
“accidents” will diminish in ratio to our efforts in such 


educational campaigns. 


“ons WOrd in 
edgewise” 


By the Publisher 


Once in a dog’s life 

High Speed this column rings the 
Is gong and when it| 
Oxpensive does you can depend | 
on our mentioning 

it. Last week we took about a 
column and a half to point out} 
that perhaps one of the reasons | 
why the matter of highway safety 
was beginning to hurt us where 
it counts—in the pocketbook of | 
dealer and manufacturer alike 
was because by printed word, | 
radio and our own voices, we| 
were shouting “safety at eighty” 
and the darned fool motorists | 
were taking us at our word! 
Bo ok * | 

WE SAID SOMETHING should | 
be done about it or we were going | 
to get a public reaction that} 
would set up some stringent road | 
rules which might jar the very 
foundations of our business. 





Y 


ee _| HERE , BROTHER, \ 


By | | 


that we meant, that if speed were | | 


mechanical gover- 
in more 


controlled by 
nors (already a threat 


than one state) there would be no |} 
need for the high power that we| | 


hoods of | 
The | 


now pack under the 
even the lowest priced cars. 


buyers would not be long in dis-| | 


covering that high power was no} 


longer needed and be content with | 


the under-powered jobs’ with 
which Europe has been climbing | 
the hills in low gears since the 
beginning. Just what effect that 
would have on our 20,000,000 used 
ears which eventually must be 
turned in, I am not mathema- 
tician enough to conjecture. 
a of a 


BUT I GUESS the idea which | 
really made the old gong jingle 
was our suggestion that by every | 
means available to our industry 
we should stop preaching “Drive 
Safely” (which is exactly like 
saying “Wet Paint, don’t touch” 
with the usual results) and start 
teaching “HIGH SPEED IS EX- 
PENSIVE”! We said that even 
the dumbest cluck seemed to most 
readily grasp any idea which af- 
fected his own pocketbook. If we 
started telling the motorists that 
EXCESSIVE SPEED cost 10 
times as much in gas, oil, wear 
and tear, he might get the idea 
that modern highways were in- 
tended for his comfort, and to 
compete with Eddie Rickenback- 
er’s speedway. Perhaps if we 
were to prove to him that the cost 
per mile was just about in line 
with the indicator—so that travel- 
ing at 75 was costing him just | 
about 75 cents a mile, he might 
slow down to save a little of his 
own cash, 





Bi 


YOU KNOW AS WELL as I 
that we manufacturers, dealers | 
car salesmen alike are the | 


fact” that 35,000 persons lost their 
lives on the highways of America 
in the year 1934. You know that 
it is a lie when we say that you 
can drive any car “all day long at 
80”—you know it is a lie when we 
say that any car “will stop on a 
dime”——-but the boys and girls who 
are doing the most of the killing 
and most of the getting killed 
don’t know it! 

And the penalty is that there is | 
a growing army of folks who are | 
becoming actually AFRAID OF 
Who are taking 
trains and even planes because it| 
is safer! You know it is true. | 
Every time you kill one member | 
of a family in an automobile ac- | 
cident you effect the thinking of | 
a widening circle of friends and | 
relatives. 





” * * 

THIS MATTER OF SAFETY | 
on the highways to which most of | 
us have said “sure you're right, | 
but what are you going to do 
about it?” is going to begin dig- 
ging right down into your cash 
till. Do you remember what hap- 
pened to the old liquor industry 
when the populace became really 
aroused? Well, if we don’t want 
18 years of prohibitive laws 
saddled onto this business, we’d 
better wake up and mend our 
ways!—G.M:S. 


| more 


| to do for the automotive industry in 


| would most likely have some of this 


|Hog Prices 


? 
oe 


LET ME MAKE 


THE BURDEN 
LIGH TER/ 


—— 


Sharing the Load 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


are invited to use this space for 


Readers 
voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Antique Autos 


Possibly you have heard of 
collection of antique autos as news 
articles about them have been ap- 
pearing in papers all over the coun- 
try following a write up in Popular | 
Science for February and another 
one in the Los Angeles Times. We 
have over two dozen of these an-| 
tiques all over 20 years old. Most 
of the old cars you see in the movies 
are our machines. Quite a number 
of the pioneers of the industry, like 
Messrs. Olds, Duryea, Thomas, 
Chapin, Nash, etc., have taken quite 
an interest in what we are trying 


our | 


preserving these relics and have gone 
through their files and have sent us 
what literature they could find in| 
the way of old sales catalogs, photos, 
etc. 
Can you’ suggest parties who} 
early material? We would be glad 
to have anything but of course the 
older the better. I am particularly 
anxious to secure some American 
Underslung literature as we have 
one of these cars but not a scrap of 
their advertising. We would like 
the annual hand books of the ALAM 
and NACC, in fact anything about 
autos.—Arthur E. Twohy, president | 
Twohy Lumber Co., Los Angeles. 


at Chicago today 
for $10.50 per ecwt.—highest since 
October, 1930. It compares with a| 
price of $4.95 a year ago today. 
Average price of hogs today here | 
was $9.65 per cwt. against $4.65 per 
cwt. a year ago. 

At these prices full 
top hogs sold for just $1,387.50 
than a year ago today. That 
difference alone will buy an automo- | 
bile or a truck in the middle price 
class —J. J. MeMahon, The Corn 
Belt Farm Dailies, Chicago. 


Thanks 


I am taking this early opportunity 
of writing and thanking Automotive 
Daily News for the appearance of 
Col. E. M. Lubeck at our conference 
in Chicago last week, and for the 
very fine address he gave us on that 
important subject, “Neighborhood 
Sales and Service.” 

The undivided attention with which 


Top hogs sold 





carloads of 





| which the subject 


those present listened to the 
Colonel’s presentation is sufficient 
proof of the high class manner in 
was discussed by 
the Colonel as well as of the inter- 
est of our members in it. 

We also appreciate the co-opera- 
tion of ADN in publicizing the con- 
ference and events in connection 
with it—B. W. Ruark, gen. mgr. 


AS OTHERS 
SEE IT 


Excessive Speed 

For some years it has been the 
fashion, even among officials who 
should know better, to decry exces- 
sive speed as a determining factor 
in the mounting toll of traffic fa- 
talities. They insist that reckless 
driving, not speed per se, is the 
cause of the lengthening list of seri- 
ous injuries and deaths. A _ neat 


| refutation of this theory, right out 


of the laboratory, is contained in 
the annual report of the New York 
State Motor Vehicle Commissioner, 
Charles A. Harnett, just published 
in full text. Last year there were 
469 less motor vehicle accidents on 
the highways of the state than the 
year before, but 82 more fatalities. 
Obviously there can be only one ex- 
planation for this seeming paradox. 
Reckless driving may have caused 
many of these accidents, but exces- 
sive speed alone can account for 
their increasing severity. As Mr. 
Harnett notes, “the faster motor 
vehicles are moving, the more serious 
the result if an accident occurs.” 
How control these excessive speeds? 
Mr. Harnett is at once more candid 
and more courageous than many of 
his fellow-commissioners. Experience 
has shown, he declares, that govern- 
ment of speed by law is a “difficult 
if not impossible task.” This being 
so, he argues, mechanical control is 
the only solution. Accordingly he 
recommends that motor vehicles of 
all types be equipped with governors, 
set at say 50 miles an hour for the 
ordinary passenger automobile and 
at lower speeds for commercial ve- 
hicles. That would not prevent a 


(Continued on Page 11, Col. 2) 














NSPA Analysis Shows 


Detroit, July 19.—Car dealers 
are the second best customer of 
the automotive jobber and by far 
the “best pay,’ according to an 
analysis of the automotive job- 
bing field by the National Stand- 
ard Parts Assn. 

Second only to the independent 
repairman, the car dealer ac- 
counts for an average of 20 per 
cent of the jobber’s volume of 
business. 

Jobbers report that their sales- 
men regularly call on the auto- 
mobile dealer. 

In a classification of accounts 
considered “best pay,” the auto- 
mobile dealer was reported at the 
top by 50 per cent of the jobbers. 
Fleet owners were second, with 
45 per cent, and independent re- 
pairmen third with 27 per cent. 

Show Standing 
A summary of the car dealer’s 


place in the jobber field is as fol- 
lows: 


Pos. 

Division of sales....20% 2nd 

Regular calls ...... 95% 2nd 

SCM ss 6-0 d.0.0'9'0 0% 50% Ist 
Increase in sales 

in 1934 over 1933..55% 2nd 


Commenting on the importance 
of the automobile dealer to the 
jobber, the analysis stated: 





“The second most important 
group to the jobber are car deal- 


Lunehtime 





Jobber and manufacturer members of the NSPA board of directors paused for lunch in the | 


D. W. Rodger, 


mid-July meet in Detroit. Left to right: 


..--- 


NSPA; L. F. Woolman, Allen Electric Corp.; 
and Hugh Moore of NSPA. 
ers, from whom jobbers obtain 


about 20 per cent of their volume. 

This group is regularly called 

upon by jobbers’ salesmen. They | 
are generally considered one of | 
the best paying groups and repre- | 
sent one of the three groups from | 
whom the largest percentage of | 
jobbers obtained an increase in| 
volume last year. These ought to | 
be sufficient reasons to encourage | 


every jobber to devote special | 
effort to secure an_ increasing | 
amount of business from car 


dealers.” 
Market Widening 


Continuing, the survey stated 
that the program of the car man- 
ufacturers to give “complete serv- 
ice on all makes of cars” (the 
neighborhood sales and _ service 
station) is a competitive threat 
against the independent repair- 
man but at the same time an op- 
portunity for the jobber to secure 
more business from the car 
dealer. 

While the car manufacturer se- 
cures the major share of his 
dealer parts business on parts for 
his franchise cars, the jobber is 
the most logical source of supply 
for parts for other cars, as well 
as parts used on the dealer’s own 
make, the analysis points out. 

In many cases, the report says, 
the jobber can easily sell a mer- 
chandising cabinet with an as 
sortment of fast moving parts for 
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Car Dealers Big Field for Automotive lobbet 
Also Considered ‘Best Pay,’ 7 a 


\ ee — 


one or another of the three pop- 
ular cars. Many dealers, the re- | 
port continues, are inadequately | 
equipped for general service, and | 
are in good position to replenish | 
parts and machine shop service. | 

Service Profits 

“Another factor which will 
have an important bearing on the 
car dealer’s attitude. toward serv- 
ice, according to the survey, is| 
indicated in the consolidated bal- 
ance sheet of 250 Pennsylvania 
car dealers which shows that the 
average car dealer’s parts and 
service volume amounted to about | 
one-fourth as much as his new 
and used car sales. 

“However,” the analysis con- 
cludes, “the important point is 
that they made about seven per 
cent net profit on their service | 
and parts business and just about 
broke even on their new and used 
car sales. When service repre- 
sents the car dealer’s most profit- 
able department, he is certainly 
going to be interested in it.” 


John Bath 


Worcester, Mass., July 19—John 
Bath, 72, presMlent of John Bath & 
Co., this city, manufacturer of pre- 
cision tools for the automotive in- 
dustry, died here recently. He had 
been a leading figure in the precision 
tool field for 25 years. 








president of 


Federal-Mogul Corp., 
Thompson, Thompson Products Inc., 


B. 


Dodge ‘Siecle 
Sales Surpass 
200,000 Mark 

= 


deliv- | 


Detroit, July 19.—Retail 
eries by Dodge dealers main-| 
tained their usual firm tone} 
through the week ending July 13, | 
during which new-vehicle sales | 
were 6,465 Dodge and Plymouth | 
passenger cars and 1,174 Dodge | 
commercial cars and trucks 
making a total of 7,639 deliveries 
as against 6,140 deliveries made 
by Dodge dealers during the cor- 
responding week of 1934. 

Latest tabulations show Dodge | 
dealers’ sales for the first 6% 
months of 1935 as follows: Pas- 
senger cars (Dodge and Plym- 
outh), 177,543, as against 110,867} 
recorded for the corresponding 
6% months of 1934—Dodge com- 
mercial cars and trucks, 29,727, 
as against 24,301 sold in the first | 
6% months of last year. 

The total of passenger car and | 
truck sales for the Jan, 1 to July) 
13 period of the present year, 
amounting to 207,270 vehicles, | 
marks a 55.3 per cent gain over | 
the 135,168 sales total recorded 
by Dodge dealers between Janu- 
ary and July 13 of 1934. 








| the next few 


| that 


| portunity 





‘Pesadine 





| Heading this bres i io R . 
Ge ar Co., and L. - Mi atthews, 





NSPA Jobbers Discuss 
Car Factory Competition 


Bachman, Bee, Inc.; 
Sei aled Power | Cc Corp. » at the NSPA meeting last week. 





Detroit, July 19.—Car manufac- 
turer competition in the replace- 
ment parts jobbing field was the 
chief topic for discussion at the 
regular mid-summer committee 
and board meetings of the Na- 
tional Standard Parts Assn. held 
here during the week ended July 
13. Increased activity in parts 
merchandising by car manufac- 


followed by R. M. Allison, Warner 

















| cars from the factory which he 


turers through dealers is viewed | 


with alarm in jobber circles. No 
definite program to offset this de- 
velopment was decided upon at 
the meetings here last week but 
a general study of jobber mer- 
chandising methods was further 
advanced. 

Mailings of a comprehensive 
study of jobber marketing prob- 
lems were started this week with 
all jobber members in line to re- 
ceive copies of this study within 
days. An outstand- 
ing feature of this work is that it 
points to the fact that the car 
dealer is at present the second 
best customer of the jobber and 
the trend to neighborhood 
sales and service type of car 
dealership offers an increased op- 
for the jobber since 
under this plan the dealer will 
undertake to supply service on all 
makes of cars. Under this plan 
even though the dealer will ob- 
tain his parts for his own line of 


Old Friends Meet 





Engaged here in a bit of post-prandial banter are L. 


| 


represents, it is pointed out that 
he will have to obtain parts for 
other cars directly from the 
jobber. 

Committees taking part in the 
meetings last week included the 
membership, marketing and re- 
search, manufacturer and whole- 
salers’ board of governors and the 
board of directors of the NSPA. 


Leonard Firestone to 
Head Trade Tire Sales 

Akron, July 19.—Announcement 
was recently made of the appoint- 
ment of Leonard K. Firestone as | 
trade sales man- 
ager of the Fire- 
stone Tire &| 
Rubber Co,| 
Leonard Fire- 
stone is the 
third of five 
brothers, four of 
whom are now 
associated with 
their father, 
Harvey S. Fire- 
stone, in the 
Firestone enter- 
prises. 

During the two years previous 
to his present appointment he was 
vice-president and sales manager 
of the Firestone California Co 








Leonard Firestone 


| $4.65 


| by 
| Aug. 


Rate Hedusitos 
Plea Denied by 


I. C. Commission 


Washington, D.C., July 19.—An 
effort by transcontinental rail- 
roads to regain some of the traf- 
fic lost to rail-water competition, 
was checked by the Interstate 
Commerce Commission when it 
denied permission for the roads 
to lower rates on passenger auto- 
mobiles and parts moving from 
manufacturing centers to Cali- 
fornia. 

The railroads sought relief from 
the Interstate Commerce act 
clause preventing them from 


| charging a lower rate for a long 


haul than for a shorter haul over 
the same route. 
Proposed Rates 

They proposed a reduction of 
75 cents per 100 pounds under the 
present general average rate of 
from Buffalo, Pittsburgh, 
Cleveland, Flint, Mich., Detroit, 
South Bend, Ind., Cincinnati, Chi- 
cago, Kenosha, Racine and Mena- 
sha, Wis., to California ports. 

Automobile manufacturers since 
1922 have been shipping an in- 
creasing amount of their freight 
by rail from the factories to 
North Atlantic ports and thence 
by steamer to California through 
the Panama Canal. 

Formerly, the commission 
pointed out, such traffic moved 
almost exclusively by rail. 

The commission said increased 
traffic does not necessarily mean 
more net revenues when the rates 
are reduced and added: 

“They have no right to expect 
relief from the provision of sec- 
tion 4 (of the act) merely to take 
traffic away from the water lines 
if the result will be no net gain 
to the railroads but loss certainly 
to the water lines, and in all 
probability to both.” 

It also asserted that its compu- 
tation that a 30.12 per cent in- 
crease in traffic would be neces- 
sary to compensate for the rate 
reduction did not take into ac- 
count the loss to eastern carriers 
which would result from divert- 
ing traffic to western rail move- 
ment. 

Gulf Ports Fight 

The contest was advanced yes- 
terday when New Orleans inter- 
ests filed an application with the 
Interstate Commerce Commission 
for suspension of rates published 
Eastern railroads’ effective 
a 

These rates affect freight for 
the Middle West to the Atlantic, 
and were drafted to meet a situ- 


ation created by rates effective 
on Southern lines between the 
West and the Gulf ports, which 


the Merchants Assn. of New York 


has termed “unduly depressed.” 
|The automobile traffic, which 
/onece moved through Atlantic 


F. Hunderup, Van Norman Machine 
Tool Co., NSPA’s junior vice-president, and J. P. Muller, Fort Worth Wheel & Rim Co., 
senior vice-president at Detroit. 





ports and provided an important 
item of export trade, has moved 
to the Gulf because of the de- 
pressed rates, and the new East- 
ern rates were drafted to restore 
this traffic to New York. 

The Merchants Assn. of New 
York was notified that New Or- 
leans interests had asked the com- 
mission to suspend the proposed 
new Eastern rates and immedi- 
ately drafted a statement to the 
commission defending the Eastern 
rates. The association asserted 
that previous decisions of the 
commission justified the action 
of the railroads in seeking pro- 
tection for themselves and for the 
ports which they serve. The as- 
sociation will ask other trade 
groups on the seaboard to write 
to the commission in the same 
vein. 

Issue Statement 

A statement by the traffic de- 
partment of the association said: 

“The Southern interests are try- 
ing to make it appear that the 
Eastern ports are favoring higher 
rates for shippers and that we 
are demanding traffic which logi- 
cally belongs to New Orleans and 
other Southern ports.” 
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24-Hour Ad Brings “Quickie” Increased business 
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Brilliant Night Display 
Secured = Ford Dealer 


By E. M. LUBECK 


A good example of cuca a conventional building | 
into a neighborhood sales and service establishment is the | 
plant of Harry Henderson, Ford dealer, West Grand Blvd., 
Detroit. 

This station, formerly a square building used by a tire 
dealer, was converted into a real neighborhood sales and | 
service station some time ago. When Henderson took | 


on the Ford line he made other changes, and, when the | 
gasoline station complement was@— 
added, he provided for a display | 
room for four cars and offices for | 
his organization. The tile eaves 
project beyond the facade of the | 
building, giving an opportunity | 
for some unusual lighting effects 
which bring the white walls of 
the building into prominence at 
night. It is this 24-hour adver- 


Pusveried Sales Seoul ice  Staitoi 


| 


tt ' iT vy mee Ty 
iy 


’ uae ae 


| Harry Henderson, Detroit Ford dealer, converted his conventional old-style dealer establishment into this modern ‘‘quickie’’ some time ago. 
In addition to the pumps, lubrication equipment and shop, the plant I ha as space for four display cars and offices. 


‘Tire Prices Firm |. 
After Weeks Of 
Price Cutting 


Akron, O., July 19.—Following 


Chevrolet Will Stage 


| Automotive Transport Assn., to 
|use “common sense” in fixing 
hauling rates. 


Jwith'a crisis never vetore ex-| “OK Red Tag” Celebration 


perienced,” Pape stated, present- | 


ing the annual report of the} 


tising effect 
which is bring- | 
ing in business. 
The equip-| 
ment is stand- 
ard Ford equip- 
ment through- 
out, although in 
the shop Hen- | 
derson has tools | 
and devices for 
repairing other 
makes of cars. 
The location 
has brought him 
a big volume of business from the 
neighborhood, as the station is 
the only one on the boulevard 
west of Grand River Ave., a dis- | 
tance of several miles. During | 
June the gasoline volume aver- 
ages higher than at any time 
since the station was opened. 
Through the contacts made by 
the general run of purchasers of | 
gasoline and oil, sales of both 
new and used cars have reached 
the highest volume in Hender- 
son’s history. Used cars are dis- 
played on a lot adjoining the 
building to the north. 


H. W. Kendall Named 
To Warren-Nash Post 
New York, July 19.—Richard H. 
Israel, acting president of War- 


ren-Nash Motor Corp., Nash-La- | 
Fayette distributor for the New| 





York territory, has announced the 
appointment of Howard W. Ken- | 
dall as wholesale manager. Ken- 
dall has been active for 20 years 
in the automotive field. He form- 
erly was in charge of the Warren 
Nash wholesale business from | 
1919 to 1932. In returning to the 
post Kendall has started x 
for expansion in dealerships | 

throughout the territory. | 


UNIF 


a further outburst of price cut- 
ting in the industry during the 
last few weeks, 
been generally re-affirmed 
dealers by manufacturers on the 
same basis as has been supposed 
to prevail since the vicious price 
war of last April. While it is 
expected that underselling may 
abate for the time being 
this new move by manufacturers, 
there is still no great confidence 
in the price structure at this level, 
particularly in highly competitive 


| centers. 


sales have been 
poor, with the exception of a 
short-lived period around 
pendence Day. As a result, deal- 
ers have been straining to obtain 
a satisfactory share of what in 
the total is an inadequate de- 
mand. Moreover, unsettlement in 


Summer tire 


the market has been heightened | 


by efforts of manufacturers to 
work off inventories created in 
anticipation of a strike last 
spring, which did not materialize. 

On the basis at which prices 
have now been re-affirmed, pas- 
senger car tires should be sold 
at 10 per cent off list and com- 
mercial accounts at net billings, 
or 22% per cent off list. The price 
war last spring was finally 
brought to an end on this basis 
but after a few weeks the struc- 
ture became soft again with spor- 
adic price cutting in highly 
competitive centers although more 
quietly and without as drastic 
cuts as previously. 


Canadian Truck He: ad 


Asks for ‘Common Sense’ 
Montreal, Can., July 19.—Oper- 
ators of motor transports 
throughout the province of On- 
tario were urged in Toronto by 
M. J. Pape, secretary of the 


ORM 


NEIGHBORHOOD 
STATIONS 


COST 
LESS 


@ Because of the savings 
made by building ten or 
Enamel 
Uni- 


more Porcelain 
Stations at a time. 
form stations can be stand- 
ardized for economical 


Ask Austin. 


construction. 


THE AUSTIN COMPANY 


Engineers and Builders 
Offices in Principal Cities—Detroit, 


16112 Euclid Ave., 
Michigan, 2842 West Grand Boulevard. 


Cleveland, O. 


with | 





Inde- | 





| boat 





| which gave the boat 
| 20 miles 
| economy 
| cent. 


j}and Gulf coasts 


board of directors. “The rail- 


tire prices have | W@YS have sat back and watched 
| great part of the business. 


motorized transportation take a 


they are awakening. Effective 


May 1 of this year the C. P. R.| 


and the C. N. R. lowered rates 


and classification and speeded up | 
The railways threaten to | 


service. 
carry on a fight to the finish un- 
less the truck transporters offer 
fair competition.” 


Officers elected: M. J. Grey, 


| president; G. E. Parke, first vice- 


H. H. Leather, second | tablishments in other centers, big 


| “Red Tag” birthday cakes will be 


president; 


| vice-president; M. J. Pape, secre- 


tary, and George Rodanz, treas- 


urer. 


To Meet in October 

New York, July 19.—The annual 
fall convention of the National Bat- 
tery Manufacturers Assn. will be 
held in Chicago sometime between 
Oct. 1 and 15. This decision was 
reached at a meeting of the board of 
directors held recently in Cleveland, 
O. The exact dates will be announced 
later, it was said. 


Now | 


| pecially fitting, 





Detroit, July 19.—The Chevrolet 
Motor Co., which pioneered in the 
effort to dignify the used car and 
enable the used car purchaser to 
buy with confidence, is staging 
a countrywide celebration, July 
20-31, marking the tenth anniver- 
sary of the introduction of its now 
famous “Guaranteed OK Red 
Tag,” which has aided millions 
in obtaining dependable unused 
transportation. 


In every Chevrolet zone city, 
and at hundreds of dealer es- 


displayed and the public will be 
invited to join in the observance 

an arrangement deemed es- 
since the public 
has benefited from the removal 
of the element of chance from its 
used car investments. 


All through the 12 days, at all 
Chevrolet dealers, exceptional 
used car bargains will be dis- 
played for sale, according to W. 
E. Holler, vice-president and gen- 








Ford V-8 Conversion Job 
Adapted to Marine Use 


Detroit, July 19.—Ford dealers 
are being given an additional 
service opportunity by virtue of 
the number of Ford V-8 engines 
being converted for marine use. 
At the present time there are 22 
boat and engine builders supply- 


|ing power plants for boats and 
| yachts with the Ford V-8 marine 


conversion engine. 


The Ford V-8 when put through | 


the conversion operations is a 
carefully engineered job. With 
the fan removed the engine un- 
dergoes a number of changes 
such as waterjacketing the mani- 
folds, 
converted into a two pump ar- 
rangement with one pump for 
each cylinder bank, changes in 
the oiling systems as well as 
changes in the bearings. 


angularity of the engine mount- 


ing in the boat is changed to in- | 


clude a different type of oil drain- 
age. 
clude a mounting which permits 
the float level to maintain its reg- 


ular level in spite of the inclina- | 


tion of the engine. 


The usual type of installation of | 


the Ford V-8’s marine conversion 
engine is in the stern instead of 
amidships. A recent installment 
at Marblehead, O., shows that one 


Ford V-8 marine conversion mo- | 


tor in a 38-foot yacht gives the 
a speed of 22% miles per 
hour as compared with two 150 
horsepower motors last year 
a speed of 
Operating 
45 per 


hour. 
increased 


per 
was 


There are 948 Ford dealers lo- 
cated in the various cities and 
towns along the Atlantic, Pacific 
and the 


pumps either enlarged or | 


The oil | 
circulation system because of the | 


The carburetor changes in- | 





lakes ' 


and inland waterways of the 
United States. These dealers with 
the Ford engine and engine ac-| 
cessory exchange plan have an 
opportunity to extend their serv- 
ice profits by catering to the boat 
owners. A Pacific coast engine 
convertor and boat builders ad- 
vertises the fact that purchasers | 
of his boat have the advantage of 
Ford dealers in every port who} 
carry Ford parts and whose me-| 
chanics can make repairs or en- | 
gine exchanges in a few hours} 
instead of days. 





| of 


eral sales manager of Chevrolet, 
who arranged the celebration. The 
event will make it possible to 
select, at distinct savings, from a 
wide variety of makes, models and 
years, with the dealers’ assurance 
that all items are strictly as rep- 
resented, and sound values at 
their price. 

“Every used car bearing Chev- 
rolet’s ‘Guaranteed OK Red Tag,’” 
said Holler, “has been thoroughly 
reconditioned before it is dis- 
played for sale. Each tag carries 
a list of the various mechanical 
units of the car, with a space in 
which the service manager inserts 
his check-mark after that unit 
has been inspected and put in 
proper shape. The customer can 
see at a glance just what con- 
dition the car is in, and balancing 
its condition against its price, can 
determine whether it is the buy 
for him. The tag is not to be 
affixed to the car until the latter 
is reconditioned and fit to give 
the purchaser dependable serv- 
ice, so its presence constitutes a 
guarantee of owner satisfaction.” 


See Proving Grounds 

Milford, Mich., July 19.—By spe- 
cial arrangement with General Mo- 
tors and Pontiac Motor officials, 140 
teachers attending the summer ex- 
tension school of the University of 
Michigan at Ann Arbor were guests 
the Pontiac Motor Co. at the 
General Motors proving grounds here 
today. 

Although the grounds are 
to all except special groups, Univer- 
sity officials brought similar dele- 
gation of visitors here last summer 
Pontiac guests, and asked to 
the courtesy extended again 
year. The group came by bus 
from Ann Arbor, were transported 
in a special fleet of Pontiac cars 
over the grounds, saw motion pic- 
tures, and had luncheon with Prov- 
ing Ground and Pontiac Motor Co. 
officials. 


closed 


as 
have 


this 


For Mariners 


The Ford V-8, converted for marine use, is finding great favor with those who want a boat 


power plant. 


The job has been carefully engineered and is now being offered to the boating 
public by some of the largest builders of aquatic power plants. 
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NOT SURPRISING: Deg bites man 
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CRAWFORD zg WILSON, Inc. 





Sates Room — EeUTONS 
me ERAKA 
. AVE. 
Circie 7-4166 M M 
Oo SERVice De 
TOR CARS 311 West Sin Soha 


N 
EW YORK city ENDicortr 2.0300 


May 29, 1935, 


Mr, Floyd Noe, 
c/o The News, 
220 EB. 42nd St., 
New York City 


Dear Mr. Noe; 


z 
consideration and 
much +t 
results than ®1l of the ico in 
8 


first inserti 
° 
n of our ad in the News, we received 
©d six phone 


calls the first 
morning an 
Was rather an interesting on two sales. The first sal 
_ e 


“<= A woman h 
je Phoned and wanted 
ieee aint ete 88 this term Be son a nating _— 
ane = and she cam i i Se 
ge © in that ni ht C 
— Ployed ina b : ome 
automobile, She remarked dunt 
g e 


had nev i 
er heard of a Touring Sedan, nor of oo enon that she: 


he Graham automobile, 


As recent) 
nother ad in th y as yesterday Ma 
had at any time oe and we had more eae ee oe 
Prospects were real re sage days, Strange a ca On that we have 

ve ones, and we eaee eeghernte of the 
e in closi 


two sales whi 
ch 
your paper, vam: Sap directly to the &d which 
was placed in 


Realizing the 
to check results on oe it is more or less a dirr 
Sing, especially where oe eeenien 
Product rep- 


resents a m jor iny tae 
in the above ve nt, we though ha 
resume eht that you would 
° be interested 


© want to th 
ank you Personally for the splendid 
co=- 


We 
operation which 
euceess. you have given Us, and to wish y 
ou continued 


Ver 






ly yours, 





Pr 


ee 
a News... much to our surprise,” 
says H. J. Crawford, ‘“‘gave us more imme- 
diate results than all of the other newspapers 
combined.” Mr. Crawford’s idea of imme- 
diate results, by the way, means the sale of 

Graham cars. It seems that Mr. Crawford’s 

advertising in The News did pretty well, as 

he was kind enough to tell us in the letter 
opposite. 

It always surprises us to find people sur- 

prised when News advertising brings in a lot 
of results; we would be really surprised if it 
didn’t. We have sort of gotten used to The 
News giving a lot of results, because it always 
has. Copy in The News brings mobs to de- 
partment stores, moves thousands of dresses 
and hundreds of pieces of furniture, sells gobs 
of motor boats, radios, jewelry, houses and lots, 
mechanical refrigerators, canary birds, lunch 
wagons, potted plants, pumpkin pies, liquor, 
movie admissions and heaven knows what all. 
If the merchandise is right and the copy halfway 
good, The News sells a lot of everything. Why 
shouldn’t it—with the largest newspaper circu- 
lation in America, in the best market in the 
country, at a rate that is practically a gift? 

Apparently the automobile advertiser, used 
to the long pull, is unused to quick action and 
quick sales. So it does please—if it doesn’t sur- 
prise—us to learn that copy in The News sells 
automobiles in respectable volume, too, 

Other automobile advertisers are apparently 
finding out that The News sells cars, too. With most 
New York newspapers below their last year’s level 
in automotive linage, The News shows a gain of 


25,689 lines for the first six months of 1935! 


THE_ff NEws 


=S” PICTURE NEWSPAPER 


NEW YORK'S cp 


220 EAST FORTY-SECOND STREET, NEW YORK 


Tribune Tower, Chicago + Kohl Building, San Francisco 
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Dealers Applaud F actory Pledges of Co-operation 


See Manufacturers Aid 


Step in Right Direction 


(Continued from Page 1) 
try needs sales leadership, it’s a| would be in favor of the manu- 
question of quality rather than| facturers requiring reports from 
quantity so far as dealers and| dealers on used car sales with 
salesmen are concerned.” | dealers losing their contracts in 
Discount Plan the event of over allowances.” 


Another Chicago dealer, R. H. Down in Atlanta, Ga., John 
Keeling, vice-president Stude-| Smith Co., Chevrolet, says: “I 
baker Sales Co., said: “I wish| think Grant’s suggestion of closed 
that in their talks Grant and| territory for dealers very good. 
Eddins had gone into the subject | He has coined a happy phrase in 
closest to the hearts of dealers,| the expression ‘cross-selling,’ 
namely, what they advocate in | which is certainly a cross to 
the matter of discounts. Right} everyone in the automobile indus- 
now I think would be a good|try and a doublecross for most 
time for manufacturers to get to-| dealers. Something has got to be 
gether and include standard ac-| done to save the retailer and this 
cessories, driveaway charges and| looks like the best plan as yet 
advertising in the f.o.b. prices of | suggested.” 
their cars. One manufacturer Joel Daves, Harry Sommers Co., 
can’t do it unless the practice is} Chrysler dealer in Atlanta, is less 
general. Meanwhile, dealers have pleased. He says: “Suggestions 
to do a lot of explaining and meet! by Grant and Eddins are all right 
considerable sales resistance in| so far as they go, but do not go 
justifying those extra charges| far enough. Believe we will al- 
with the customer. If the fac-| ways have this trouble with us 
tories took a united stand along} while we have multiple dealer- 
lines I mention, the dealers could] ships in a city. Why not estab- 
have a $25 greater over-ride,| lish one dealer for each city and 
much needed, for their used car| let him have sub-dealers under 
trade-ins. This is especially vital] his absolute control, if city is too 
when taking in, say, 1934 models| large for one man to properly 
on new 1935 automobiles, because} cover? Then protect his terri- 
at best the prices now allowed on| tory from encroachment by other 
last year’s cars are altogether] dealers.” 
too close to those of current new 
models. There is no worry on 
differentials or amount invested,| Real enthusiasm is indicated in 
by contrast, when figuring on} Connecticut where Arthur L. 
models previous to 1933.” Clark, A. L. Clark Co., Buick, 

From H. A. Wehmeier, vice- Bridgeport, says: “The  state- 
president Community Motors ments of Grant and Eddins indi- 
Inc., Pontiac dealer, also in Chi-| C#te that the manufacturers are 


cago, we hear: “The Grant and at last on the right track. It is 


Eddins talks look like the answer | Pretty nearly time the car makers 
to the automobile business be-| realized that their dealers must 


cause they indicate an interest in| ™@ke a profit if they are to stay 


dealer problems and go down to in business. Factory co-operation 
fundamentals. The questions of| iS absolutely necessary under 





Connecticut Pleased 


New Pispcsdiend Coach 


Here is the new Pierce-Arrow 15- png coach. 





dealer protection and opportunity and this ac- 
were accorded their rightful im- 
portance manufacturers’ should 
be depended upon to aid in set- 
tling this matter of used cars. 
Associations cannot be expected 


present conditions, 
knowledgment that the dealers 
need help should be welcomed 
generally. An effective program 
along the lines outlined would 
help both manufacturers’ and 
dealers and greatly improve the 


to put flat prices on such cars.” 
Want Protection 
Another Chicagoan, Ben_ T. 
Wright, of Ben T. Wright, Inc., 
Ford, says: “I read the speeches 
by Grant and Eddins. They 
naturally call for some expression 


dealer’s standing with the public.” 


Clark’s neighbor, James_ T. 
Cochrane, Cochrane Chevrolet 
Co., Bridgeport, Conn.,_ says: 
“This concrete evidence of factory 
interest in dealer welfare is a 
from dealers. In general, my re- development of outstanding sig- 
action is that the present situa-| Dificance. Factory and dealer 

|} must work hand in hand toward 


tion calls for a constructive mer- | pa 
chandising policy on the part of| ® common goal. The double- 
set-up is necessary if 


manufacturers who need to give| barrelled 

dealers backing along the line set | dealers are to benefit from 
forth by Grant and Eddins. I be- | creased discounts. A greater 
lieve manufacturers should pro-| 8'0SS profit will be of little or no 
tect dealers on used cars at time| V alue unless the used car market 
can be controlled. There is no| 
point in a larger gross profit if 
| the dealers give 
form of bigger trade allowances.” 


And Innes Randolph, Randolph 





when new models are about to be | 
announced, because, on such oc- 
casions, the used cars suffer de- 
preciation and price cutting is a 
mutual factory « dealer problem. I 


PIERCE-ARROW was the first American car to adopt Seapak insulation as 


standard. 


SEAPAK specified for two years in these fine motor cars is also used in com- 


pletely insulating the new luxurious 15 passenger coach—dissipating heat and 


assuring complete rider protection from motor and road noises. 


SEAPAK should be incorporated in the 


to enjoy comfortable and quiet driving. 


SPECIFY SEAPAK—the perfect insulation material. 


SEAMAN PAP 


ETROIT CHICAGO BUFFALO 


in- | 


it away in the} 





‘ar you sell—if you wish your customers 


It marks the re-entry of the company into the commercial field. 
y 


Cadillac Co., Bridgeport, adds: | Pierce- Arrow Re. enters 
Commercial Car Field 


(Continued from Page 1) 


“The inference that manufactur- 
ers may revise their sales con- 
tracts to support the principles of 
the late code is the most encour- 
aging sign we have seen in a 
long time. If manufacturers will 
act they can do much to solve the 
used car problem. They alone 
can put teeth in trading regula- 
tions.” 


Ford of Canada 
1935 Production 
May Hit 65,000 


Montreal, Can., July 19.—Ford 
of Canada’s production in 1935 
appears likely to substantially 
exceed early estimates of 65,000 
units for the year, Wallace R. 
Campbell, president, announced 
here in revealing figures of sales 
for the first six months exceeding 
all of the last year’s sales. 

“Our sales during the first six 
months of this year are a reflec- 
tion of better business conditions 
in Canada and in other parts of 
the Empire,” Campbell com- 
mented. “In 1933 our total sales 
were 26,398 units; last year they 
rose to 48,917; this year the six 
months’ total at the close of busi- 
ness June 29 was 50,300 units. Of 
this total 23,725 units were deliv- 
eries to dealers in Canada, and 
26,575 were shipments for export. 


“As a result of this recovery 
from the much lower figures of 
recent years, we have been able 
this year during the first six 
months to pay to our employes 
more than $6,000,000 in wages and 
salaries, as compared with $3,- 
400,000 in the same period of 
1934, and $6,500,000 in all of 1934. 
Increased hourly wage rates are 
| involved in these figures, as dur- 
ing 1934 our minimum rate was 
stepped up from 50 to 62% cents 
an hour, and this summer “it was 
advanced again to 75 cents an 
hour.” 


In developing the new coach, 
Pierce-Arrow more than a year 
ago quietly produced an advance 
model. This preliminary model 
was taken to many of the princi- 
pal operators of the country and 
put into actual use on various 
routes. A factory engineer trav- 
eled with it to interview the 
thousands of passengers which 
were carried to obtain first-hand 
information as to their prefer- 
ences and to confer with the vari- 
ous operators as to their require- 
ments. 

Every mechanical unit, every 
feature of construction, was de- 
signed solely to meet the re- 





rating, a special new-type box- 
girder frame with trussed double 
side-rail members, automatic full- 
power mechanical brakes oper- 


|ated by a foot treadle, with an 


entirely separate emergency brak- 
ing system operating on the pro- 
peller shaft, oversized 18x7.00 
tires with dual tires on the rear. 
The springs are five feet long in 
the rear and 38 inches long in 
front. 


Pierce-Arrow Body 
The body, built by Pierce- 
Arrow, has four doors on either 


side, there being four rows of 
seats, varying from 64 to 66 





ER CO. 


NEW YORK 


This is the interior of the new Pierce-Arrow 15-passenger coach recently announced. 
a wheelbase of 204 inches and is powered by 


It has 


a 140-horsepower, 8-cylinder engine and is 


said to be capable of high speeds. 


quirements of the new field for | 
which the vehicle is intended, ac- | 


| cording to engineers. 
streamlined exterior | 


Its sleek, 
gives the impression that the ve- | 
hicle was custom-built for special 
private use and this feeling is 
said to be heightened when the 
luxurious interior is viewed. 


Easy of Control 


Smoothness and _ stability at 
high speed with a nimbleness in 
traffic equal to that of a high- 
powered roadster, are claimed for 
the new vehicle. Its short turn- 
ing radius and responsiveness to 
the wheel enable the driver to 
thread his way through conges- 
tion with remarkable facility. 
Sidesway, or side-roll, has been 
eliminated and the vehicle hugs 
the road on curves at full speed, 
it is said. The silent operation 
and the lack of vibration are said 
to make long-distance rides un- 
usually restful. The balance and 
spring suspension is claimed to be 
so perfect that the vehicle seem- 
ingly levels off bumps and rail- 
road crossings. 

204 Inch Chassis 

The principal specifications in- 
clude a wheelbase measurement 
of 204 inches, a Pierce-Arrow 8- 
cylinder engine of 140 horsepower 





inches wide, except for the front 
row which seats the driver indi- 


| vidually with two adjacent seats 


for passengers. 

The seats are airplane type, 
deeply cushioned and luxuriously 
upholstered. The seat dimensions 
as well as knee and leg room are 
unusually liberal. Streamlined 
into the rear is a trunk with 43 
cubic feet of luggage space; addi- 
tional space for suitcases and flat 
handbags is provided beneath the 
seats. 


Safety Featured 


Safety devices which have been 
designed into the vehicle, include 
signal lights on the dash to warn 
the operator when any of the 
doors are open, safety glass 
throughout, a windshield fan, 
buzzer buttons on each pillar, in- 
terior lights shaded from the 
driver, road torches for emerg- 
ency wayside stops. 

The complete vehicle weighs 
7,950 pounds with equipment and 
a full tank of gas. With passen- 
gers and luggage the weight will 
approximate 10,500 pounds. 

Distribution of the new coach 
at first will be handled directly 
from the factory by special rep- 
resentatives. 
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130 GM Top Salaries Less Than 0.4% of Gross Sales 


Remuneration Revealed by 


Securities 


Registration 


@-—----- 


Detroit, July 19.—The 130 top 
officials, directors and employes 
of General Motors Corp. received 
during 1934 aggregate salaries 
equivalent to less than _ four- 
tenths of one per cent of the 
corporation’s dollar sales volume 
of $843,807,849 for that year, it 
was disclosed by the corporation’s 
completed registration statement 
under the Securities and Ex- 
change Act. 

As additional compensation, in 
the form of bonuses and partici- 


Corp., this group received an 
aggregate equivalent to 1.86 per 
cent of the corporation’s net 
profits of $94,769,131 for 1934. 
The 16 directors of the cor- 
poration, who are not also offic- 
ials, received aggregate payment 
of $82,818. Twenty-one other 


directors and officers received a| 


total of $1,161,582 in salaries, $177,- 
488 as 1934 bonus awards and 
$598,145 as their share of the Gen- 
eral Motors Management Corp. 
contracts accruals of 1934, or a 
total of $1,937,216. 

The three highest paid officials 
in the above group received an 
aggregate of $334,340 in salaries, 
$78,363 in bonus and 140,664 in 
GMMC contract accruals, or a 
total of $553,367. 

Four other officers not included 
above received $66,577 in combined 
salaries, $19,721 in bonus and 
GMMC accruals of $14,894, a total 
of $101,192. The 89 other em- 
ployes receiving more than $20,- 
000 were paid aggregate salaries 
of $1,917,695, bonus of $561,082 and 
GMMC accruals of $390,734, a 
total of $2,269,511. 

The aggregate salaries of the 
130 individuals were $3,228,672 and 
the aggregate bonuses plus GMMC 
accruals were $1,762,064, a grand 
total of $4,990,737. 


Among substantial payments tO/ the same time, of our interna- 


agencies or firms outside the cor- 
poration were in addition to ex- 
penditures for legal services $190,- 
334 to the accounting firm of 
Haskins & Sells for audit services 
and $101,614 to Pinkerton’s Na- 


tional Detective Agency, Inc., for | 


plant protection. 


All-Time Record 
Set in June By 
Chevrolet Truck 


Detroit, Joy 19. An all-time 
record for June truck sales was 
set this year by Chevrolet Motor 
Co. with a total of 18,380, it was 
announced here today by com- 
pany officials, The June total 


represents a gain of 2,793 sales | 
over the preceding month, and an 


increase of 22 per cent over June 
of last year. 
for June had stood ever since 1929. 


“Sales are holding up this year | 


at a high level, month after 
month,” said W. E. Fish, man- 
ager of the truck division of Chev- 
rolet, “instead of diminishing 
after reaching their peak in the 
spring. Sales in June were only 


200 less than this year’s peak | 


month, April—which was the best 
April in six years. The current 
summer is in fact running at a 
relatively higher level than that 
of 1929, which was the big year 
of the industry. 

“It is clear that industrial and 
business concerns feel assured 
that there will be goods to haul 
this fall, and are increasing their 
equipment in expectation of con- 
tinued business activity.” 


Morris Named 


Richmond, Va., July 19 (UTPS).— 
The appointment of H. L. Morris to 
the post of district sales manager in 
charge of wholesale activities for 
the Richmond territory was an- 
nounced by local officials of the} 
Standard Oil Co. of New Jersey. 


. ‘ | creditor nation” 
pation in contract payments to 


the General Motors Management | 


'Gabrie ‘ Buy s U.S. 


The previous record | 





Mooney Offers 
d-Point Export 


Trade Program | 


Ithaca, N. Y., July 19.—A five- 
point program for American in- 
ternational trade and monetary 
relations, designed to meet the 
“realities of our position as a 
and as a nation 
“capable of producing large agri- 
cultural and industrial surpluses,” 
was outlined by James D. Mooney, 
vice-president in charge of over- 
seas operations of General Mo- 
tors Corp. and president of the | 
American Manufacturers’ Export | 
Assn., in a discussion before the | 
two-day monetary conference | 
which opened here Thursday. 

The conference is being held | 
under the joint sponsorship of 
the American Institute of Co-op- | 
eration and of Cornell University. 

Mooney’s proposals were as fol- | 
lows: 

“Raise all we can of cotton, | 
wheat, tobacco, hogs and all other | 
farm products. 


“Sell all we can at world gota | 
prices. 

“Get paid for the surpluses we | 
sell abroad, in raw materials and 
goods we can use. 

“Let industrial prices gravitate 
to the necessary balance with the 
world gold prices which impose 
themselves on our agricultural 
production. 

“Go back on the fixed gold | 
standard, with the dollar stabil- | 
ized, internally and internation- 
ally, at a price of $35 an ounce | 
for gold.” 

Such a program, Mooney de- 
clared, “would meet the realities 
of our internal economy and, at 


tional trade and monetary rela- | 
tions.” 





Rights | 
To European Auto Device 
Cleveland, O., July 19.—Follow- 


| ing his return from Europe, where 


he made an extended motor car 
trip visiting the 
leading French 
and German 
motor car fac- 
tories, John J. 
Z3atterman, 
president of the 
Gabriel Co. of 
this city has an- 
nounced the ac- 
quirement of 
the American 
production and 
selling rights to 
an automotive device that has 
come into prominence with the 
automotive industry on the con- | 
tinent. 

While the exact nature of this 
device is not yet announced, Bat- 
terman states that it is an inven- 
tion which is being used by lead- | 
ing European automotive manu- | 
facturers. Engineers from the} 
European plant manufacturing 
the device have visited the Ga-| 
briel plant in Cleveland for con- | 
sultation and production will be | 
under way this year. 


J. J. Batterman 


| 


on Detroit Office 


Chicago, July 19. — Chek-Chart 
Corp., announces the opening, effec- 
tive Aug. 1, of a Detroit editorial 
office in the General Motors Bldg. 
W. E. Blaine, for years associate 
editor of Chek-Chart, will be in 
charge as field editor. 

The purpose of the Detroit office 
is to place the company in immedi- 
ate contact with the engineering, 
experimental, sales and service de- 
partments of automobile and parts 
manufacturers. In addition to its 
editorial function, the Detroit office 
is also to act as a service office to 
oil companies. 





Over the Salduro Salt 


Ab Jenkins in this Auburn is breaking the stock car record at Salduro and is wasting no time. 


Automotive Advertising 
First Six Months 1935 


Satevepost 28 Page Gain 
TIME ; i “ 
Collier’s 245 2 

New Yorker 


Digest Loss 


Annual Automotive Issue November 4 


TIME 


The Weekly Newsmagazine 
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Napier-Railton 
Hits New Speed 


Of 134.85 M.P.H. 


Bonneville Salt Flats, Utah, 
July 19.—Driving a Napier-Rail- 
ton special, John Cobb and his 
crew of British drivers Tuesday 


marks set last year by Ab Jenkin 
in his Pierce-Arrow special. 


Cobb, London fur broker and 
speed enthusiast, ran the 24 hours 
at an average speed of 134.85 
miles an hour for a total distance 
of 3,240 miles. Jenkins’ mark was 
127.22 miles an hour, for a total 
distance of 3,048 miles. 


Cobb, with T. E. Rose-Richards 
and C. J. P. Dodson, on his way 
up to the 24-hour mark broke 74 
international class A world’s un- 
limited and American _ records. 
Official results approved by the 
contest board of the American 
Automobile Assn. follow: 


200 miles 
500 miles 
1,000 miles 
2,000 miles 
3,000 miles eaekice od 
hours ‘ ecandancencs. Seeee 





3 
6 hours. cevtssscecsecce Seen 
12 hours rYTy cocsves SOROS 
24 hours i0s% sesseces Eee 
500 kilor nete rs . . 144.89 
1,000 Kilometers ......... - 145.0 
2,000 kilometers bake - 143.5 
3,000 kilometers .............. 138.79 
4,000 kilometers . . 133.75 
5,000 kilometers -» 134.79 


Jenkins recently brought a 
Duesenberg special here to try 
for new world marks. He expects 
to take the Duesenberg out 
within a week if possible and aim 
at smashing the records set up 
by Cobb. A short time ago Jen- 
kins in an official drive in the 


Duesenberg succeeded in setting 


Shattered the Si-hour world! when he roared over the hot salt 
= | beds to wipe out Jenkins’ marks 





new marks in the 200 kilometer, 
100 mile and one hour distances: | 

Miles Former 

Per Hour Record 

Sree rer 142.693 132.98 

200 kilometers ....... 143.628 133.04 

1 hour sn0es eee 143,429 133.01 
The success of his trial run at 
record-breaking speed is looked 
on as a serious threat to Cobb’s 
24-hour marks just established. | 
The new marks set by Cobb| 


indicate the advantages of 
the salty desert for speed pur- 
poses. Within the past fortnight 
the tiny settlement of camps has 
been the scene of three record 
runs. The vast surface of salt 
provides a 10-mile track which 
could easily be enlarged to 20 
miles and offers a surface better 
suited for racing than either 
Daytona beach, long favorite, or 
the more recent discovery, Muroc 
Dry Lake, Calif. 

Latest of the stock car record- | 
breaking runs were made here this 
month when Ab Jenkins, driving 
an Auburn super-charged speed- 
ster over a 10-mile course, set a 
new world’s record for five miles 
at 104.395 miles per hour. The 
same day he established a 10-mile | 
record of 103.7919 miles per hour. 
These compared with the former 
marks of 98.7356 and 92.7070 re- 
spectively. 

Early in the morning July 1, 
the same car, selected from stock 
by A. A. A. officials, started a 
grueling grind that resulted in 
the following records: 


Miles Former 
Per Hour Record 





What with John Cobb, 





The hourly records were as 





Sane | runs were in the ee 
, regardless of class, open car 
and took 35 i 
In the class C open |} 
car division, covering 183 to 305 
cubic inch displacement, Jenkins 
another 35 records, 
total of 70 new marks. 


this division. 





25 miles 92.564 
50 mile 

75 mile ° 7 

100 miles . 103.6854 

200 miles 102.8208 

250 miles . . 103.5589 89.6162 
300 miles 54 89.6033 
400 miles 89.0056 





Two weeks later, July 15, 
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states being temporary emergency 
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English Driver Shatters 24-Hour Speed Marks 


taken on the appearance of feverish activity. 


Railton, British automotive en- 
gineer, designer of Sir Malcolm 
| Campbell’s Bluebird and Cobb’s 


Napier-Railton, drove a _ Terra- 


| plane in an A. A. A. sanctioned 


economy test. 
Two runs were made, one at an 


|average of 28.85 miles per hour 
and one at 50.27 miles per hour. 
The car made the mileage of 


24.24 miles per gallon on the first 
run and 20.4 miles per gallon on 


the second run. Both were for 


100 miles. 
The car, which had been driven 





Terraplane Economy Run 





Here is Reid Railton, noted British engineer and designer, setting a new economy record in a stock Terraplane at Bonneville Salt Flats 
the English racer, Ab Jenkins, the American speed king, and a bevy of others, the salt flats have 


about 5,000 miles, was chosen and 
checked by George Stephenson, 
of the A. A. A. Contest Board, and 
declared officially to be a stock 
car. 


Immediately after the economy 
runs, R. G. (Buddy) Marr, drove 
the same car on an acceleration 
test and attained a speed of 50 
miles an hour from a standing 
start through the gears in 14.05 
seconds and accelerated from 10 
to 50 miles an hour in 17.10 sec- 
onds, speeds and times observed 
and calibrated by Stephenson. 





Toledo Prospers Despite 
Strikes, Says Publisher 


Toledo, O., July 19.—Despite 
widespread publicity given Toledo 
labor troubles during the past six 
months, there are at present more 
than 65,000 men and women stead- 
ily employed in local industries, 
according to Grove C. Patterson, 
Toledo newspaper publisher. In 
the last six months, Patterson 
said, the number of employes on 
strike has been less than 7 per 
cent. 

The present local payroll of 
65,000 is currently 55 per cent 
greater than in 1932. Much of 
this increase can be attributed 
to greater activity in Toledo auto- 
motive equipment plants, which, 
in turn, reflect increased automo- 
bile sales. Leading equipment 
manufacturers here reported a 42 
per cent gain in employment for 
July, 1935, as compared to July, 
1934. Companies showing the 
greatest gains were the Electric 
Auto-Lite Co., with a peak pay- 
roll of 5,900 in 1935; the Willys- 
Overland Co., with 1,200 in July, 
1935, as compared to 350 for July, 
1934; the Libbey-Owens-Ford Glass 





Co., with 3,704 as compared to 
2,502; and the Mather Spring Co., 
with 400 as compared to 100. 

Although both the Chevrolet 
and Toledo Edison strikes occurred 
during the past six months, the 
number of people temporarily out 
of work amounted to only 4,829 
out of 65,000. Labor difficulties 
kept this group idle for an aver- 
age of less than 13 working days 
each. 

The present local payroll of 
65,000 includes men and women 
employed in Toledo industries, in- 
cluding factories, stores, shops, 
railroad yards, etc. 

Improved business conditions 
have followed this pickup in em- 
ployment. Auto and truck regis- 
trations are 74 per cent over 1934. 
Electric power consumption is 10 
per cent greater than last year. 
Building activity is more than 50 
per cent ahead of 1934. Local 
banks showed a gain of nearly 
$3,000,000 in total resources and 
an increase of more than $4,500,- 
000 in deposits during the past 
three ‘months. 


Tax Increases Defeated; 
Move to Cut Fuel Lowiaa 


New York, July 19.—Bills pro- 
posing higher gasoline taxes have 


been defeated in 20 of the 28} 
states in which they have been | 
| Nebraska, 5 cents; New York, 4 


proposed during this session of 
the state legislatures, records of 
the American Petroleum Indus- 
tries committee reveal. Measures 


to increase the tax are still pend- | 


ing in three states, while in eight 


others reductions in the tax have | 
| ready has one of the highest state 


been proposed. 

Although five states—Connecti- 
cut, Delaware, Nebraska, New 
York, and Pennsylvania—have in- 
creased their gasoline tax rates 
by one cent a gallon this year, 
only two of them are permanent, 
the increases in the last three 





measures. The new rates in 
effect in the states increasing 
their gasoline tax are: Connecti- 
cut, 3 cents; Delaware, 4 cents; 


cents; and Pennsylvania, 4 cents. 

In Alabama, Massachusetts and 
Wisconsin the tax increase meas- 
ures are still pending, although 
their passage is considered un- 
likely. Alabama, for example, al- 


gasoline tax rates in the United 
States, 6 cents a gallon. 
Measures to reduce the state 


|} tax were introduced in Arizona, 


Florida, Idaho, Illinois, Indiana, 
North Carolina, South Dakota 
and Wyoming but were defeated 


{at this session. 





en et a 
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New Federal Tax Measure Expected Next Week 


Favor Excess Profit Tax 


To Corp. 


(Special from ADN Washington Bureau) | 
Washington, July 19.—Spurred 
on by renewed indications of the | 
desire of the White House for 
enactment at this session of 
Congress of a bill embodying the 
President’s new tax proposals, the 


Earning Plan 


excess profits levy similar to the 


graduated income tax for indi- 
viduals. 
As the President continued his 


insistence upon action at this ses- 
sion, and as legislators struggled 





House 


of Representatives Ways 


and Means committee met twice 


daily this week. As 


a result of 


this activity, and the temporary 


laying aside of the Guffey Coal 
Bill, observers here would not be 
surprised to see the committee 
report a tax bill during the com- 
ing week. 

As the committee pored over 
charts and conferred at length 
with Lovell H. Parker, chief of 
staff of the Joint Congressional 
Committee on Internal Revenue, 
it became evident here that senti- 
ment in Congress was developing 
in behalf of an excess profits tax 
in place of a tax on corporation 
incomes. 

Questioned on this score, Rep- 
resentative Robert L. Doughton, 
chairman of the Ways and Means 
committee, stated that three or 
four different schedules are be- 
ing drawn up for the committee 
to consider in place of the cor- 
poration income tax. 

In the Upper House, Senator 
Tom Connally, of Texas, proposed 
an excess profits levy, to yield 
$150,000,000, and similar in plan 
to the excess profits tax of 1921, 
which brought in $350,000,000 an- 
nually. 

Under the Connally resolution, 
small corporations with incomes 
of $3,000 and profits up to 8 
per cent would be exempt. On the 
next 20 per cent profit, however, a 
tax of 20 per cent would be im- 
posed, and on the next 20 per cent 
a tax of 40 per cent. 

It became known that within 
the House Ways and Means com- 
mittee definite sentiment exists 
in behalf of an excess profits levy 
as a substitute for the corpora- 
tion income taxes proposed by 
President Roosevelt. 

Senator Connally stated, how- 
ever, that his proposal “is not in- 
tended to supplant the graduated 
corporation tax proposed by the 
Administration. It is possible 
that in the consideration of the 
tax bill, both plans may be 
adopted with proper adjustments 
between the two.” 


in the Washington heat to get out 
a bill for consideration, it became 
increasingly evident that business 
opposition to the proposed new 
and burdensome levies is being 
consolidated. And, also, that the 
sound arguments advanced 
against them by, for example, 
Alfred P. Sloan, of the General 
Motors Corp., are being given 
careful consideration by many 
thoughtful and independent mem- 
bers of Congress. 


A noteworthy development last 
week also was the clear desire 
manifested by members of Con- 
gress to adjourn and to let the 
tax program lay over until the 
next session. A speech proposing 
adjournment brought a two-min- 
ute ovation in the House. 

That the Democratic leadership 
will force the members to remain 
here until some action is taken 
on the tax measure is conceded, 
however. 


Calitorni ia Hits 
Caravan Autos 


With $15 Permit 


New York, July 19. California 
has joined the parade of states 
enacting new motor laws this 
year, according to a bulletin from 
the Automobile Manufacturers 
Assn. 

The California law requires a 
permit and $15 fee for each ve- 
hicle operated under its own 
power or towed from without the 
state for sale. It becomes effec- 
tive Sept. 14. 

Recent laws similar to the Cali- 
fornia bill were passed in Nebra- 
ska, Texas, Wyoming, Nevada, 
New Mexico, Arkansas and Okla- 
homa earlier this year. 





July 31 Deadline 
For Applications 


It was the Texas legislator’s 

contention that both the elements In Show Spaces 
of size of corporations and the — 

principle of a progressive tax| Chicago, July 19.—Final date on 
based on the rate of return should| which applications for space in 
be considered in devising the new| the 1935 Automotive Industries 
tax bill. The present corporation | Service Show to be held in At- 
tax is a flat rate upon earnings,| antic City, Dec. 9-13, will be 


while the 
‘calls for an 


E. A. Wisainiall 
Organizes New 
Corporation 


it is pointed out, 
Connally proposal 





Hartford, Conn., July 19.—The 
Rockwell Products Co. has been 
organized here with an author- 
ized capital of $1,000,000 to man- 
ufacture a new type power brake 
and other devices invented and 
patented by Edward A. Rockwell 
of New York City. Space has 
already been taken in the Pratt & 
Whitney aircraft plant here. 

Charles W. Deeds of Hartford, 
vice-president of the United Air- 
craft Corp. and a number of its 
subsidiaries, is president of the 
new firm. His father will be re- 
membered as one of the guiding 
spirits of the old Delco set-up. 


received is July 31, it was an- 
nounced today. The drawing will 
be held at the Sherman Hotel in 
this city Sept. 13. 

Applications received after July 
31, 1935, together with all appli- 
cations from new members and 
those who have not exhibited at 
previous shows, will be included 
in the second drawing, to take 
place immediately after the first. 
The balance of the space avail- 
able after the two drawings will 
be awarded on a first come, first 
served basis, it was said. 

Definite evidence of jobber in- 
terest in the Atlantic City show 
is contained in the reports from 
the ocean city’s boardwalk hotels, 
which indicate an unusually large 
advance sale of the lower priced 
single rooms which constitute the 
preference of a large majority of 
jobbers. 


As Others See It 





Rockwell is vice-president; E. L. (Continued from Page 4) 
Morgan, secretary-treasurer. Di-| lot of reckless driving in the 30 to 
rectors include Clayton R. But,| 50 mile range, but it might at least 
president of Pratt & Whitney;| put a curb on the fellow who runs 
Charles Seymour, president of | amuck at 60 and 70. Some adaption 
: q , : : f this plan might be tried out with 
s 2me > - .. iS 7 , . : 
om Bs _ — Ase — : : the youthful and inexperienced driv- 
ayward, ew ork paten a “| er, now so often both the cause and 
torney associated with Delco in} the victim of the highway tragedy.— 


its early days. 





New York Times. 


Committee OK’s 


Licensing Plan 


Washington, July 19.—A _ bill 
providing for the establishment of 
a Federal commission to license 
industries sending commodities or 
goods into inter-state commerce, 
and having the effect of setting 
up a 30-hour week, came to light 
here this week when it received 
the approval of the House labor 
committee. 


The measure, which Chairman 
William P. Connery says is in- 


tended to replace NIRA, provides 


that in order to obtain a Federal 
license an industry would be 
forced to live up to the following 
conditions: Establish a 30-hour 
week. Provide wages adequate 
for “a decent and comfortable 
standard of living.” Accept col- 
lective bargaining. Outlaw deal- 
ings with parties to “yellow dog” 
contracts. Prohibit the working 
of persons under 16 years of age. 
Ban convict or forced labor. 








to Dodge State Park No. 8, on 
Utica Road near here Saturday 
for an old-fashioned, all-day pic- 
nic. 

With more than 30,000 factory 
and office workers and _ their 
wives and children attending, the 
outing is believed to be one of 
the largest industrial picnics ever 
held in the Detroit area. The pic- 
nic will start at 8 a.m., and is to 
last until dark. 


Brown Named 





30, 000 Plymouth Worker 


‘amilies on Big Picnic 
Detroit, July 19.—Employes of 
the Plymouth Motor Corp. and 
their families will move en masse 





land 
will 


Cleveland, O 
Brown jr., 
district sales manager for the Cleve- 
Welding Co. 
have 
Motors Bldg. 


, July 19.—Horace A, 
has been named Detroit 


He 
General 


of this city. 
offices in the 
in Detroit. 














ARMERS in the eight middle 
Pe western states covered by 

the Midwest Farm Paper 
Unit own and produce 37% of 
the national farm wealth . 
though occupying only 20% of 
the nation’s farm area. These 
farmers own 30% of all farm 
passenger cars; 28% of farm 
trucks; 42% of farm tractors. 
Last year, 60% of these farmers 
cleared $1,500 over and above 
their families’ living . . . while 
in the other 40 states, only 28% 
of the farmers made that much! 
A recent survey shows that 
papers of the Midwest Farm Pa- 
per Unit reached 77.5% of the 
automobile owners in this farm 
area; 82.2% of all truck owners; 
83.2% of all tractor owners. The 
total coverage was 76.7% of all 
farmers in the area . .. more 
than twice as much as any other 
medium. 
Why? Because Midwest papers 


6 North Michigan Ave. 








Are You Making 
37% of Your Rural Sales 


In This RICHEST FARM AREA? 


420 Lexington Ave. 






37% 


OF AMERICA’S 
FARM WEALTH 


CONCENTRATED 


IN THESE 8 STATES 






alone are edited to give these 
farmers local information, and 
specific localized help in making 
money. Midwest papers include 
Prairie Farmer, The Farmer, 
Wallace’s Farmer & Iowa Home- 
stead, Wisconsin Agriculturist 
and farmer, and Nebraska Farmer. 
They offer the one completely 
effective method of influencing 
the wealthy farmers of the mid- 
dle west! 

For prompt gains in sales, try 
this old-time fundamental—cover 
the richest area intensively first: 
Then “touch up” your national 
picture to get the scattering of 
well-to-do farmers in the gener- 
ally poorer areas. 

Call the nearest Midwest Farm 
Paper Unit office. Give the rep- 
resentatives half an hour and he 
will give you all the facts about 
how to reach the heavy farm 
sales with the greatest ease and 
the lowest cost. 


Chicago 250 Park Ave., New York Detroit 
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Richest farm area? 
by a wide margin! 


MIDWEST FARM PAPER UNIT 


3-258 General Mtrs. Bldg. 


1548 Russ Bldg. 
San Francisco 
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New York, July | 19.—One- hinds 
of the carloads of manufactured 
freight shipped on the railroads 
can be traced to the automobile, 
Alfred H. Swayne, chairman of 
the traffic committee, Automobile 
Manufacturers Assn., declared to- 
day. Swayne is also vice-presi- 
dent of General Motors Corp. 

“In 1934,” said Swayne, citing 
figures obtained from the Inter- 
state Commerce Commission rec- 
ords, “the railroads handled 6,- 
833,558 carloads of revenue freight 
classified as ‘manufactures 
miscellaneous’ by the commission. 


Figures compiled by the Automo- | 


and | 
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Third of Manufactured Freight Traced to Auto 


Rails Made $365, 021,000 
FromH ighway Sunrcos i in ’34. 





Minnesota, South Dakota and 
Wisconsin, he said. 

The agreements resulted from 
trouble which arose when retail- 
ers complained of out-of-state 
salesmen, selling direct to con- 
sumers in their area, and state 
inspectors proceeded to enforce 
them to buy North Dakota auto- | 
mobile licenses. 

North Dakota then wrote to all 
states from which residents had 
made application for licenses and 
told them this state would be 





willing to refund any moneys 
paid by commercial salesmen who | 
merely took orders, if those states | 


Taaaee class competition of the 
Fisher Body Craftsman’s Guild is 
to be commenced here Aug. 1, it 
was learned today. 

The preliminary work will be 
conducted at the headquarters of 
the Guild technical staff to which 
all the models constructed by| 
youths in Ohio, Illinois, Indiana 
and Wisconsin, as well as Michi- 
gan, are to be delivered, accord-| 
ing to William S. McLean, sec- 
retary of the educational founda- 
tion, which is sponsored by the} 
Fisher Body division of General | 
Motors. 





The coaches then will be moved | 
to the Detroit Institute of Art, | 
where they will be judged indi- | 
vidually and comparatively as the | 
officials check and re-check the 
100 or more different items that 
must be evaluated in arriving at | 


fuel Rail Truck 


the scores that will determine the | 
| winners. The exhibition hall will 
be open to the public while the 
judging is in progress. 


|U.S 


bile Manufacturers Assn. indicate 
that 2,258,000 carloads of this| 
freight can be traced to the auto- 
mobile. The items are motor ve- 
hicles, parts and tires, 472,505 car- | 
loads; iron and steel used in mo- 
tor vehicle manufacture, 153,000: 
oil and other supplies, 270,500; 


reciprocated. 

To date four states have re- 
plied, completing agreements, and 
additional replies are expected 
from other states, McCoy said. 


This new rail-highway motor truck recently made a successful test run from Akron to 
Cleveland over the Baltimore & Ohio railroad tracks. Made by the Hendrickson Motor 
Truck Co., has combination wheels, which carry special truck tires developed for this 
purpose by Goodrich engineers mounted beside steel flanged railway wheels. The truck is 
driven on the rails at any crossing. The rubber tires are then deflated, so that the truck 
settles down with its steel wheels on the tracks. The front wheels are locked when the 
truck is on the tracks and the driver has no steering to do. When the truck arrives at its 
rail terminus, tires are inflated simultaneously from the engine by the same air system used 
for brake operation. 


. Motor Vacationers 


Reach New High Level | 


Judging of Coaches 
J f Coaches Washington, July 19. The 


gasoline for automobiles, 1,140,- 
000; cement for roads and bridges, 
222,000. 

“The commission’s | statistics 
disclose the extent to which the 
railroads profited from the _ in- 
creased production of automo- 
biles. Shipments of motor ve- 
hicles, parts and tires increased 
in 1934 to 472,505 carloads com- 
pared with 295,999 carloads 
1933. Railroad earnings on this 
freight increased to $84,843,608, a 
gain of $30,281,442 over the previ- 
ous year. 

“Gravel, sand, stone and crude 
petroleum for roads, coal and 
lumber used at the automobile 
plants accounted for 806,800 car- 
loads in the commission’s figures 


in | 


on products of forests and mines, | 


or more than eight per cent of 
the total in that classification. 
“Our studies indicate,” said 
Swayne, 
nue carload freight of all kinds 


“that of the total reve-| 


carried by the railroads in 1934, | 
3,064,800 carloads or 14.4 per cent | 


producing $365,021;000 
earnings, were derived from ship- 
ping that can be traced to the 
manufacture and use of automo- 
biles.”’ 


Reciprocity C ‘ompleted 


in freight | 
| Florida 


| Illinois 


With Four More States. 


Bismarck, N. D., July 19. 
States with which North Dakota 
has consummated motor vehicle 
reciprocity agreements now num- 
ber four, L. H. McCoy, state mo- 
tor vehicle registrar, announced 
yesterday. 

An agreement has been reached 
with Nebraska. Previously reci- 
procity was completed with 


Coming Events 


JULY 
22-23—Pittsburgh. Pennsylvania 
Trade Assn. Convention, 
SEPTEMBER 
11-21—Cleveland, Ohio. Machine 
Cleveland Auditorium. 


OCTOBER 
3-13—Paris, France, French 
14-18—Louisville, 

24th Annual Safety Congress. 
30-31, Nov.1-2—Newark, N. J, 
Vehicle Show 

NOVEMBER 
2-9—Los Angeles. Auto Show. 
2-9—New York City. 

Show, Grand Central Palace, 


Automobile 


9-16—Buffalo, N. Y. Buffalo Automotive Trade | 


Assn. 34th Annual Show. 
9-16—Newark, N. J. Auto Show. 
9-16—Detroit. Auto Show. 
9-16—Toronto, Can. National Motor Show of 

Canada, under auspices Canadian Na- 

tional Automobile Chamber of Com- 

merce. 
10-16—Cincinnati, 0. 

Assn. Automobile 

Hall. 
i1-i4—Los Angeles, 

stitute, 16th 

more Hotel. 
{1-23—Philadeiphia. Auto Show. 
16-23—Minneapolis, Minn. Northwest Automo- 
bile Show. Armory Bldg. 
23-28—Columbus, 0, Auto Show. 
23-30—Chicago. Auto Show. 
23-30—Montreal, Can. 
of Eastern Canada. 
30-Dec. 6—Kansas City, Mo. 
DECEMBER 
2-8—Seattie, Wash. Auto Show. 
9-13—Atlantic City, N. J. Automotive Service 
Industries Show. 


Automobile Dealers’ 
Show. Held in Music 


Annual Meeting. Bilt- 


Auto Show. 


| 
| 


Automobile 
William Denn, 


Tool Show, | 


Show. 
Ky. National Safety Council, | 


Commercial | 


National Automobile 


American Petroleum In- | 


National Motor Show | 


‘Scheduled for Aug. 1 | 
Detroit, July 19.—Judging of | 


| the hundreds of model traveling | 


coaches that will be submitted by | 
boys residing in Michigan and 
neighboring states in the new ap- 


volume of motor vacationing by 
Americans abroad reached a new 
high level during the first six 
months of 1935, according to the 
Foreign Travel Division of the 





American Automobile Assn, 


“There is every indication,” 


Thos. P. Henry of Detroit, presi- 
dent of the AAA, 
of travel which 


“that the tide 
is taking hun-| 


said | 


thousands 


of 


automobiles 
hundreds of millions of touring 
dollars to Europe and other parts 
of the world will continue during 


and 


dreds of thousands of Americans, | the rest of the summer. 
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CUMULATIVE NEW PASSENGER CAR REGIS 


and Metropolitan New York area which are compiled by Sherlock & Arnold. 


GENERAL MOTORS GROUP 
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Maryland 
Montana 

New Hampshire 
Ohio 
Pennsylvania 
Rhode Island 
Vermont 
Virginia 
Washington 


Total, 29 States 
for June 
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MEWA Urges Defeat of Copyright Amendment 
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Calls Move Detrimental 
To the Independent Maker 


Chicago, July 19.—Defeat of an 
amendment proposed by _ Sen. 
Arthur Vandenburg (Michigan) to 
Senate bill S-3047 on the subject 
of copyrights is urged by the Mo- 
tor and Equipment Wholesalers 
Assn. on the grounds that, if 
passed, it would be “a distinct 
threat to the independent manu- 
facture and distribution of re- 
placement parts and, if adopted, 
will have a pronounced effect to- 
ward monopoly in the automo- 
tive after-market.” 

After quoting the text of the 
Vandenburg amendment, the 
MEWA in a bulletin to members 
following a protest to Congress, 
states that passage of the meas- 
ure will bring about these “ob- 
jectionable” conditions: 

“1, Permit the car manufacturer 
to copyright the various parts of 
the motor vehicle, thereby effect- 
ing a control of the manufacture 
and distribution of parts as com- 
pletely as if he or his supplier 
had a patent on each individual 
part of the vehicle. 

“2. Place independent producers 


TRATIONS 29 STATES JUNE, 1935-19 


Complete cumulative figures will appear each week until all 48 states or completed United Stated totals for the months have been printed. 
Utah, West Virginia, Wisconsin, 


NON-AFFILIATED GROUP 


Arkansas, Delaware, Georgia, Louisia 


HUDSON GROUP 
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14 States for June 
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Pennsylvania 
Rhode Island 
Vermont 
Virginia 
Washington 


Total, 29 States 
for June 


o- 
-' 


837] 


35 356 


454 


2570 


and distributors at a serious un- 
just disadvantage. 

“3. Result in unnecessary 
expensive litigation. 


and 


“4, Jeopardize millions of dol- 
lars invested in the independent 
manufacture and distribution of 
automotive parts. 


“5. Tend toward the creation of 
a monopoly in the automotive 
after-market, inimical to the in- 
terests not only of independent 
elements in the trade, but to the 
great American car owning public. 

“6. Add to present laws which 
are adequate or can be made so 
to accomplish all legitimate aims 
without the enactment of legis- 
lation of the character embodied 
in the proposed amendment.” 


The association in its letter to 
members of Congress emphasizes 
“the essential part that indepen- 
dent producers and distributors 
play in the maintenance of motor 
vehicle transportation in Amer- 
ica,” and avers that “efforts at 
monopoly can be productive only 
of great harm.” 
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Replacement Sought 


For Reciprocal Pacts 
Richmond, Va., July 19 (UTPS). 
—Replacement of the reciprocal 
agreements that crumbled after 
West Virginia enforced her new 
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READING NEWSPAPERS 


day by officials of the States af- 
fected, 

Representatives of Virginia, 
West Virginia, North Carolina, 
the District of Columbia, Mary- 
land, Pennsylvania and Ohio, in- 
vited to the meeting, were em- 


“for hire” truck license law was| powered to approve any reciprocal 


sought at Ocean City, Md., yester- | 


North Dakota, South Carolina, 


agreement reached. 


934 


States previously printed include 
Dist. of Columbia. 


44618 
36546 
1681 


2396 








988 


773 | 








42 129] 34 
14 127 
16 55] 
16 76] 
15 54] 

9 19] 

137 493 | 

B61] 
521 
62] 23 
93] 9 
37] 7 
43 | 9 
73 19| 

604 | 61 
522] 100 

568 | 94 

610] 118} 
34] 8 
55] 8| 
40] 6 
43 | 6 


87 
83 
39 
60 
39 
10 


}co NO 
= ls oo] 


| = wa) = 


261 
37 
15 
71 
30) 
31) 


53 


S81 


20 
150 
148 
159 
180 
24| 10 
38 17 
29 11 
30 13 


374 


4060 
3674 
1811 
1994 


987 
639 








17431 | 


12623 





mill 
271 
84] 


ap) e/a): 





| the 





3363 | 


3105 
1832 
888 


1130 | 


1119 





165) — 
168] 
299 | 
263] 
14] 
31] 
12] 
8] 


> 5)/=N) 
cS fian 





65 20 85] 14 14 
62 24 sé] 15 14 
29 22 51] 8 23 
70 12 112] 7 1 
916, 3486] 595, 1046 
891 


300) 3191 685! 648 


28 | 
29] 


31] 


1641] 


1333 ] 


TIONS REPORTED TO DATE 735-34 


HUDSON GROUP 


35 
B34 
"35 
384 
"35 
84 
35 
B4 
35] 
341 
35 | 
34] 
"35 
"B4 


January 
February 
March 
April 
May 
Total, 29 States 


for June 


Five Months plus 
29 States for June 


3010 
; 797 
3269! 
1805 
4589 | 
4153 
6156 
5810) 
6113} 
5447 
2570) 
2300 
25707 
20312 


LaFayette 
Nash 


833 
1468 
803 
946 


4327 851 
919, | 
4533 | 810) 
2572] 31 
6433] 1216 
6376 | 167 
8700] 1917 
8979] 250 
8599| 1684 
8150] 978 
3486 595 
3191] 685 
36078 
80187 


1317 
122 

~~ 1264 
167 
1844 
2223 
2544 
3169| 
2486 
2703 
916 
891 
10371 
9875 


1418 
1748) 
1501 
1593 
1738] § 
| 1046 














NASH GROUP 


1684 
1468 


1613] 423 


“1212! 2428] 482 
1585 
3665| 564 
1751 

32771 
2716] 
1641] 
648} 1 
| 14308] 2762 


50 
99| 
~ 39 
; 98 
59 
144} 
75 
189) 
75 
211) 
38 


486 
434 


596 
453) 2) 
900! 440 
639} 256| 
1323} 795) 928) 
1173] 317] 421) 
1891| 947| 3236 
1838} 516! 646) 
1838| 877) 3964 
1537| 656] 516! 
741| 332) 1952) 
654| 335) 275 98 
7289| 3493/10859| 336 
2102| 6294| 2372| 2499| 839 


552 


299) 


431) 
349] 
348 
232 292) 


977 
186 


873 
561 
598 
246 


279 


333 | 





18184 
LG746 
21211 
19705 
1510 
1606 
881 
663 


B34 
14 
28 
9 
17 
33 
43 
72 
103 


1774 
2360 


l 
3 
5 


3021 
6 


164 


29OG 


NON-AFFILIATED GROUP 


267 
506 


108 
610 


228) 136635 
208) 
194 


999 
ane 


337) 


999 


2677 
2242 
2123| 637 
2228] 3855 
3304| 974 
4164| 825 
4527| 952 
4891! 415 
4479, 981 
4142| 822 
1774) 331 


431] 94887 
56] 261477 
888] 173287 
62] 319652 
801 223050 
521 293201 
247] 219225 
40] 126701 
2360| 250! 80 107938 
18884| 4142| 407] 1308281 
20027| 2673| 2057] 879629 


411 
261 
418 
519] 
164 
226) 
1732 
1658 





61242 | 
89 170615 


13 


Soap Box Derby Headquarters 


PSL OP SOK 


This 12-passenger Chevrolet master de luxe bus is especially equipped to serve as a traveling field office for the use of officials of the 1935 
All-American Soap-Box Derbies in 53 cities. The bus carries a typical Derby racer on its top deck as an emblem of its purpose. 


July Second Week 
Sees Sales Jump 
For Chrysler 


Detroit, July 19.--Retail deliv- 
eries of Chrysler and Plymouth 
cars by Chrysler dealers in the 
week ending July 13 totaled 4,687 
units, as against 4,292 for the 
preceding week, a gain of 9.2 per 
cent. Of this total 3,686 were 
Plymouths and 1,001 Chryslers. 
J. W. Frazer, vice-president of 
the Chrysler sales division of the 
Chrysler Corp., in announcing 
these figures, said that he con- 
sidered it a remarkable showing 
for this time of year and he sees 
no signs that the pace will be 
materially slackened in the im- 
mediate future. 

Top Previous Week 

Compared to the retail deliv- 
eries of the corresponding week 
of 1934, this year’s figures show 
an increase of 4 per cent for 
Plymouth, 43.8 per cent for Chrys- 
ler and 10.5 per cent for the com- 
bined lines. The increases over 
corresponding week of 1933 
are 40 per cent for Plymouth, 
12.6 per cent for Chrysler and 
33.1 per cent for the combined. 


In the 28 weeks ending July 13, 


| Chrysler dealers had delivered at 


| retail 
| 539 


89,700 Plymouths and 25,- 
Chryslers, a grand total of 
115,239 units. The Chrysler de- 


| liveries to this date were within 


4302 | 


2712 | 
2440 | 
126701 | 
107938 | 





3,600 cars of those reported for 
the entire year 1934, 
Year’s Gain High 

The first 28 weeks of this year 
shows an increase over the cor- 
responding period of 1934 of 33.1 
per cent in Plymouth deliveries 
by Chrysler dealers, 87.5 per cent 
in Chrysler deliveries and 42.2 
per cent in the combined. Com- 
pared to the first 28 weeks of 
1933, the increases are even more 
sensational, being 109.4 per cent 
for Plymouth, 87.6 per cent for 
Chrysler and 104.1 per cent for 
the combined. 


The sale of used cars by Chrys- 
ler dealers continues to sustain a 
steady pace. Stocks on hand as 
of July 13 were sufficient for only 
4.6 weeks at the current rate of 
deliveries. 


Salesmanager! 


A New England distributor located in 
a city of about 200,000 population han- 
diing a line of cars with 96% market 
coverage, has an opening for a man who 
is fully capable of building up a strong 
retail sales organization; one who can 
train, direct, and help salesmen to 
close. Give full details in first letter, 
stating age, present and past employ- 
ment and basis of remuneration ex- 
pected. 
* 


Box 940 
Automotive Daily News 
527 New Center Building Detroit 





Chrysler an and GM 
Hit New Peaks; 
Parts Group Up 


By C. J. ALEXANDER 

New York, July 19.—Rallies of 
the week again carried the stocks 
of automotive companies into new 
high ground for the year. More 
than $100,000,000 was added to the 
market valuation of the leading 
motor stocks. Expectations of 
favorable earnings reports for the 
second quarter were borne out as 
statements were issued during the 
week. The improvement over a 
year ago was surprisingly good in 
some instances and disappoint- 
ments were few. 


The Automotive Daily News 
stock price averages for the week 
ended July 17 compared as fol- 
lows with the end of the preced- 
ing week and the corresponding 
period of last year: 

Last 

Week 
eos 24.89 
25.66 
25.88 
14.41 


This 
Week Change 


26.05 1.16 
27.09 1.43 
26.31 -10.43 
13.63 —0.78 


Year 

Ago 
22.40 
23.33 
18.07 
18.48 


24 Motors . 
10 Car-truck co’s.. 
10 Parts-accessories 
4 Tire-rubbers .... 


The parts and accessory group 
made a new high for the year for 
the third consecutive week and 
this was the second consecutive 
weekly new high for the passen- 
ger car and truck shares. The 
gain for the car and truck com- 
panies was larger than in the 
preceding week but the upward 
move of the parts and accessory 
stocks proceeded at a slower pace. 
The tire and rubbers experienced 
another weak spell on news of 
disturbance in the price level. 


Gains Indicated 


Among the new highs of the 
week were those of Chrysler, 
General Motors, Clark Equip- 
ment, Houdaille-Hershey B, 
Libbey-Owens-Ford, Motor Prod- 
ucts and Marlin-Rockwell. Eaton 
equalled its former high. Motor 
Products became very active and 
strong on Wednesday. Packard 
was back at five for the first time 
in several months. 


One of the main reasons behind 
the recent strength of the auto- 
motive stocks is coming to light 
as the earnings reports for the 
second quarter begin to make 
their appearance. Most of the 
reports made public thus far are 
from parts and accessories com- 
panies and earnings for the most 
part are showing gains over a 
year ago. 

Passenger car 
are showing improvement, al- 
though few actual figures are 
available as yet. Packard is es- 
timated to have earned well over 
$1,000,000 in the second quarter 
as a result of sales of its new 
lower priced car and the activity 
and strength in the stock of this 
company were among the fea- 
tures of trading during the past 
week. Auburn reported a smaller 
deficit for the second quarter of 
its fiscal year than a year ago. 

L-O-F Dividend 

Stocks of two automotive parts 
and accessory companies have 
been withdrawn from the New 
York Stock Exchange, both com- 
panies having decided not to file 
for registration with the Securi- 
ties and Exchange Commission. 
They are Trico Products and 
Moto-Meter Gauge & Equipment. 
Neither of these stocks were ac- 
tive and the amount of stock in 
the hands of the public was com- 
paratively small. 

Libbey-Owens-Ford this 
declared the regular quarterly 
dividend of 30 cents a share on 
its common stock, payable Sep- 
tember 16 to stockholders of re- 
cord August 30. 

Stockholders of the Bower Rol- 
ler Bearing Co. will gather at a 
special meeting on July 25 to vote 
on a4 proposal that the authorized 
common stock be increased from 
250,000 shares of $5 par to 500,000 
shares of the same par value. The 
directors consider it advisable to 


companies also 


week | 
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Automotive Shares Rise to New Highs for 1935 


loan for the capitalization of 
a substantial portion of the un- 
distributable surplus. 

The talk in Wall Street is that 
Midland Steel Products Co., hav- 
ing paid off the accumulations on 
its preferred stock, is in a posi- 
tion to pay on its $2 non-cumu- 
lative preferred and common 
stocks. 


Dominion Motors Report 
Revalues Fixed Assets 
Montreal, Can., July 19.— The 
annual statement of Dominion 
Motors, Ltd., as at Mar. 31, 1935, 
is featured by a revaluation of 
fixed assets and by the reduction 
of the amount of advances to 
Leaside Investments, Ltd., to a 
nominal figure. As revalued by 
directors of the company on June 
13 of this year, fixed assets stand 
at $719,330, compared with a book 
value, less reserves, of $1,495,611 
a year ago. It is pointed out by 
James A. Brand, president, that 
immediately equipment is placed 
for sale, the value may range 
anywhere from scrap value to the 
price obtainable for second-hand 
equipment. Consequently, real 
estate, buildings and equipment 
have been reduced to what is con- 
sidered a fair resale valuation at 
current prices. 

Writing off the first mortgage 
debenture’ which the company 
holds as security for advances to 
Leaside Investments, Ltd., from 
$1,241,569 to $1 was occasioned by 
the fact that the securities which 
form the assets of that company 
are of undeterminate value. 

As a result of these changes, 
deficit account was_ increased 
from $770,625 in 1934 to $2,675,124. 
Secured bank advances were re- 
duced during the year by $153,578 
to $541,300. Earnings for the year 
ended Mar. 31, 1935, resulted in a 
net loss of $121,998, which was 
sharply lower than $691,391 loss 
recorded in the previous 15- 
month period. 

A number of leases have been 
completed for space in the Lea- 
side factory, resulting in all but 
about 115,000 feet being rented. 


any real distress. 


tions. 





No Let Down Seen For 


Machine Tool Business 


Detroit, July 19—The machine 
tool business is continuing its re- 
cent gains with no signs of any 
immediate let-down, according to 
O. L. Bard, treasurer, Michigan 
Tool Co. 


“The gains in the demand for 
machine tools during the last 
six months,” Bard states, “are, it 
is now evident, a direct result of 
revived confidence, and we are 
looking forward to even further 
gains, as the feeling of general 
optimism spreads.” 


The automotive industry, ac- 
cording to the Michigan Tool Co. 
report, is still leading the way in 
the purchase of new equipment 
to rehabilitate plants and replace 
obsolete equipment, with demands 
from parts plants coming in par- 
ticularly strong at the present 
time. 


Opens New Plant 


Spring Lake, Mich., July 19.—Ot- 
tawa Industries. Inc., of Grand 
Rapids, a firm incorporated July 1, 
has acquired the buildings and equip- 
ment of the Ottawa Mfg. Co. here 
and will begin operations within 30 
days. John M. Crell, who is vice- 
president of the Michigan Bumper 
Corp. of Grand Rapids, Mich., heads 
the new firm as president. 


The new firm is a subsidiary of 
the Michigan Bumper Corp. of Grand 
Rapids, and has recently added the 
Wolverine Die Casting Corp. there. 
The plant here will produce auto- 
mobile parts, specializing in interior 
trim and accessories. 


Last Minute Wall Street Wire 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, July 19 (3:30 P.M.).—Trading in motor shares 
today was marked by profit taking. The volume of selling 
did not reach proportions large enough, however, to cause 

General Motors and Chrysler closed 

fractionally lower and losses generally were held to frac- 

Some of the accessories registered small gains. 


Hudson Second 
Quarter Will 


Show Increase 


Detroit, July 19.—A. E. Barit, 
vice-president and general man- 
ager of the Hudson Motor Car 
Co., stated today that preliminary 
figures indicate that Hudson’s net 
profit in the second quarter, as 
finally reported, will be greater 
than in the first quarter of the 
year. The first quarter profits of 
$235,610 were the largest for any 
quarter since 1931. 

Barit stated that the company’s 
cash holdings had increased stead- 
ily in the past three months and 
were now at the highest figure 
of the year. Retail sales of Hud- 
son and Terraplane cars in June 
were 24 per cent greater than in 
June, 1934, and were the largest 
for any June in the past five 
years. Barit said that reported 
orders received in July to date 
indicate that the record rate of 
retail sales will be continued 
throughout the present month. 


Rubber Drops 


New York, July 19.—Consumption 
of crude rubber by manufacturers in 
the United States for the month of 
June amounted to 36,623 long tons, 
which compares with 41,568 long 
tons for May, 1935. June consump- 
tion shows a decrease of 11.9 per 
cent below May and 8.8 per cent 
under June (1934), according to 
statistics released by the Rubber 
Manufacturers Assn. today. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JULY 19, 1935 


(Furnished by Wm. 


High 
1935 NEW YORK 
25% 
291, 
13), 


Allis Chalmers Mfg. 
American C, P 
American Chain 
American Woolen 
Auburn Auto (2) 
Bendix Aviation 
Bohn A. & B 
Borg-Warner 
Briggs Mfg. ..... 
Budd Mfg. Co., E. 


8 RA 
Chic. Yellow Cab (1)..........; 


Chrysler 
Clev eland Gr. 


Collins & Aikman ....... 


Commercial Credit . 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours. 


Eaton Mfg. 


Blectsic Auto-Lite .....ccccceces 


Electric Storage Battery 
Evans Products ... 
Federal Motor ...... 
Firestone T. & R. 
Gabriel Co. A ... 
General Elec. (60c) 
General Motors ..... 


Glidden ... 


Goodrich, B. A eerie 


Goodyear T. 
Graham-Paige ‘ 
Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A 


& R.. 


Low 
1935 
21; 
123/, 
18% 
20 
8l), 


Last Sale 
July 19 July 12 


High 
1935 
245 
20 


35 
21% 
sees | 28Ye 
7 324% 
22% | 16% 
16% | 341/, 
41 
435/, 
3535/4 
4, 
44 


Marlin 


Murray 
Nash 


Packard 
52% 
2914 
18 


4815 
673% 


Libbey- Owens-Ford Glass 
Ludlum Steel 
Mack Trucks (1) 


Midland Steel 
Motor Products 
Motor Wheel 


Pacific Mills 


Raybestos Manhattan 
Reo Motor : 3, 
Republic Steel Corp. 

Sparks- Withington 

Spicer Mfg. 

Stewart- 


C. Roney Company, Union Guardian Building, Detroit) 


Last Sale 
_* 19 July 12 12 


3114 
1914 
20's, 
30% 
16's 
305% 
9% 
10\4 
14, 
14 
4, 
19, 


Rockwell 


Corp. 


Warner 


Studebaker 
Thermoid Co. 
Thompson Products 


Timken 


ete TGR. 6 ibcavetine 


Union Car. & Carb. 


U. 


VU. S. Industrial Alcohol 
S. Rubber 


Westinghouse E. 
Yellow Truck 


Young 


Spring & Wire 
CHICAGO 


Asbestos Mfg. 


Bastian 
Bendix 


Borg-W 


Blessing 
Aviation 
arner 


Houdaille-Hershey B 


Modine 


Perfect 


Mfg. 
Circle 


Pines Winterfront 


NNEC EEOC ET TET CT 


Hupp Motor 

Inter. Harvester 
Johns-Manville . 
Kelly-Spring. Ti 
Lee Rubber & Tire 


Bower 


Ex-Cell- 


DETROIT 
Roller Bearing 
O Aircraft & Tool 


Hall Lamp Co. 
Parker Rust Proof 


Timken- 


Warner 


Detroit 
Aircraft Corp. 











3 Accessories 
Indicate Nets 


30% Above ’34 


Detroit, July 19.—Earnings re- 
ported yesterday by Eaton Mfg. 
Co. and L, A. Young Spring & 
Wire Corp. gave first indications 
of representative companies in 
the automotive equipment and 
accessory field during the June 
quarter. Eaton’s profits were 
well below the first quarter and 
slightly above the second quarter 
of 1934, while Young’s net showed 
a small gain over the March pe- 
riod and was materially above 
1934. 

Combined net earnings of these 
two companies and of Mullins 
Manufacturing, the only other, 
accessory concern which has re- 
ported for the June quarter, were 
$1,141,362, an increase of 30 per 
cent over the 1934 second quarter, 
but 9 per cent less than the first 
quarter this year. 

For the first half of the year 
the combined profits of the three 
were $2,393,669, a gain of 50 per 
cent over the same period last 
year. Including the semi-annual 
report of Noblitt-Sparks Indus- 
tries and Allen Industries, which 
likewise operate in the automo- 
tive field, the initial reports for 
this industry show combined pro- 
fits of $2,872,762, for the half year, 
a gain of 53 per cent over 1934. 


74% Goodrich 
Holders Favor 
Financing Plan 


Akron, O., July 19.—J. D. Tew, 
president of the B. F. Goodrich 
Co., last night mailed a letter to 
stockholders indicating that about 
74 per cent of the stock had con- 
sented to the financing plan of 
the company. The company’s 
charter requires 75 per cent. The 
meeting called for last Tuesday 
has been adjourned to 2:00 p.m. 
next Thursday to give other stock- 
holders time to send in their 
proxies. 

“The requirement that the con- 
sent of 75 per cent of each class 
of stock be obtained is unusual,” 
he said. “In New York, where 
the Goodrich Co. is incorporated, 
the statutory requirement is two- 
thirds of the outstanding stock. 
The 75 per cent provision in our 
charter should be regarded not 
only as a protection to the stock- 
holders but also as imposing a 
duty upon each of them of saying 
‘yes’ or ‘no’ to the proposition 
submitted. This obligation he 
owes to the company and his fel- 
low stockholders. He should not 
rest content with making no de- 
cision.” 

After describing the plan to au- 
thorize a mortgage under which 
not to exceed $45,000,000 of bonds 

may be issued, of which $28,000,- 
000 is proposed to be issued pres- 
ently, Tew discusses the opposi- 
tion to the plan by Otis & Co. of 
Cleveland and goes at length into 
the reasons for refunding the 6% 
per cent first mortgage bonds and 
other high-interest securities with 
low-coupon bonds, provided for in 
the financing plan. 


Continental iMac 


Loss by $434,281 
Muskegon, Mich., July 19.—The 
Continental Motors Corp. and its 
subsidiaries July 13 reported a 
net loss of $471,659 for the six 
months ended Apr. 30, as com- 
pared with a loss of $905,940 for 
the corresponding period of 1934. 
Operating economies, increase 
of production, and sales accounted 
for about 40 per cent reduction 
in the loss. With an increase of 
capital through a $1,000,000 gov- 
ernment loan, and an increase of 
government and private business, 
a greatly improved second six 
months of Continental’s fiscal year 
ending Oct. 31, 1935, is anticipated. 
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th Dimension 


The News of Automotive Advertising 


By GERRY SCHURMAN 





Movie 


At the preview the other day of Plymouth’s “Every- 
body’s Business” we learned quite a bit about the com- 
pany’s experience with motion pictures. 


The film was the 14th produced by Plymouth in the last | 


five years. Its most successful was probably “The World’s | 
Fair,”’ in the three-color Technicolor that followed Walt | 


Disney’s “Three Little Pigs” classic. 


Thus far “The 


World’s Fair’ has been shown in 3,692 theatres through- | 


out the country. 
1,500,000 people witnessed show- 
ings of Plymouth pictures last 
year. The entire Plymouth field 
organization has been equipped 
with projection apparatus of the 
latest type. More than 4,000 the- 
atres are expected to show Plym- 
outh’s latest picture, and it has 
the endorsement of the National 
Safety Council, insurance and ac- 
cident companies, and police and 
schools throughout the country. 
Baliban and Katz, of Chicago, 
have decided to show the film in 
all their theatres. 


Pride 


Before we dismiss Plymouth for 
the week, we want to call atten- 
tion to their new booklet, “Pride 
of Ownership Is Natural.” We 
have long felt that car salesmen 
missed a good bet by not follow- 
ing up their customers. Next im- 
portant to selling a car is keep- 
ing it sold. Now Plymouth is 
mailing the book to buyers, call- 
ing attention to the car’s features 
and doing, we think, a pretty 
good job of keeping the owner 
sold. Plymouth field men and 
salesmen are being educated to 
the value of keeping a car sold 
after it leaves the salesroom floor. 


Justice 

John Dillinger, modern bad 
boy, will be the first of Chevro- 
let’s horrible examples in the new 
G-Men dramatizations beginning 
Saturday at 9 p. m. 

Few people realize that the au- 
tomobile industry was indirectly 
responsible for the final capture 
of the Indiana killer. Back in 
1920 manufacturers promoted the 
Dyer Act which made it a Fed- 
eral offense to transport stolen 
automobiles from one state to 
another. When Dillinger crossed 
the state line from Indiana into 
Illinois, the government’s special 
agents, previously hamstrung by 
local red tape, legally entered into 
the chase and aroused the public 
to demand that the bureau be 
given more power. The final cap- 
ture of Dillinger led up to a nota- 
ble string of Federal successes in 
battling crime. 

Later in the series “Pretty Boy” 
Floyd and “Baby Face” Nelson 
will take the spotlight to prove, 
as we said last week, that crime 
does not pay. 


Backslap 

In an intensive summer adver- 
tising campaign, Standard Oil Co. 
(Ind.) will address owners of 
various makes of cars represent- 
ing approximately 90 per cent of 


the new car registrations this | 


year. 

The ads will be composed 
mainly of illustrations dramatiz- 
ing meritorious features of the 
particular car under discussion 
and gasoline, of course, will not 
be neglected. 


History 


United States Rubber Co. will | 


highlight New England’s colorful 
history with a series of painted 
bulletins along paved highways. 
Decision to erect the signs fol- 
lowed the success last winter of 
a similar campaign in Florida. 


Return 


Four color bleed pages will 


mark the return of Thompson | 


Products Co. to the pages of 
Fortune. Institutional copy will 
predominate and the August ad 
will tie up with the National Air 
Races. Business publications in 


|} and you can’t lose.” 





More than®— 


automotive and aviation fields 
will supplement the campaign. 


Changes 

Stephen R. Hoye has been made 
advertising manager of Fortune, | 
succeeding F. D. Duke, resigned. 
Hoye was one of the original 
members of the staff and was 
placed in charge of the Chicago 
territory in 1931. Early this year | 
he returned to New York to be- 
come assistant advertising man- 
ager. ... Haberlin Moriarity has 
been appointed director of all 
copy operations on the Pacific 
Coast for Campbell-Ewald Co., 
Inc., San Francisco. He has been 
with the coast office several 
years. ... Randolph Heizner came 
from New York last week to han- 
dle the White Star account of J. 
Stirling Getchell’s Detroit office. 
He was copy chief for seven 
years with Hanff Metzger on the 
Texas account and he is credited 
with originating the name Texaco 
Fire Chief. 


Sparks 


(Continued from Page 1) 


company record which remains to 
break—retail sales. The peak is 





95,000, made in 1929, but already | 


Ralston, through his 3,042 dealers, 


have retailed 90,513 and there's | 


still time to give the 1929 high 
water mark a good beating. 
* oa 7 


SAFETY CONSCIOUSNESS is 


being driven into the mind of the | 


public by the automobile industry 
which realizes that it must do its 
best to help reduce the great 
number of traffic fatalities. Not 
that the industry has not been 


working along these very same | 
It has, but de-| 


lines for years. 
spite all this the death count 
grows yearly. Car manufacturers 


realize that this threatens drastic | 


legislation that might hamstring 
its activities. Too, they are hu- 
man and regret the fatalities that 
shock the nation. They know that 
drivers and _ pedestrians 
should be educated on how to 
handle themselves on the high- | 
ways—how to drive properly and 
walk also. 
* * * 

PLYMOUTH IS SET to do its 
part in this campaign with a new 
film picture, “Everybody's Busi- 
ness,” 
the company by Norm Wilding 
of Detroit and which I previewed | 


the other day along with the other | | 


Paul Prys. This film, under the} 
direction of J. B. Wagstaff, Plym- | 
outh advertising manager, is to | 
go on the road very soon and will | 
be displayed in many of the movie | 


houses of the country, which are | | 


co-operating with Plymouth in| 


this great educational move. 


The unselfishness of Plymouth | | 
in this movement cannot be ques- | | 


tioned, for not once in the picture | 
is anything said about Plymouth. | 
All the way through the picture | 
pounds away on safe driving and | 
the camera has caught all the| 
high spots in a clear and concise | 
way. After you see it you feel, as| 
Plymouth says at the end of the} 
picture, “the best rule of the road 
is: Don’t gamble! Play safe. . .| 
This about | 
hits the nail on the head. It) 
should sink home with those who | 
are careless about their driving | 
methods. 
of * a 

TWO SCENES in the film stand | 

out in my mind. One illustrates | 


| 
| 


| less driver finished 
| led by only three 


alike | 


which has been shot for| 


the actions of the same man in a 
car and as a pedestrian, You 
get the point when you see the 
man as a pedestrian burlesqued, 
fighting with his fellows as to 
| who should get in an elevator 
| first. You just don’t do it—you 
are courtesy personified in ordi- 
nary life. And yet this same man, 
driving the car, road-hogs in a 
manner that disgusts you. 
+ * * 


AND AGAIN we get an object 


lesson through the picturization 
of a test put on by the police de- 
partment of a big city. Two cars 
of the same make and model par- 
ticipated in a 12-mile race through 
heavy traffic. One car was driven 
by a reckless driver, who violated 
all the rules of the road, snake 
driving and running through the 
lights. The driver of the other 
car observed every rule. The reck- 
first but he 
minutes. He 
saved 15 seconds a mile and 
risked his neck, and also endan- 
gered the public, a hundred times 
in the 12-mile dash. 

All of which makes me think of 
that good old saying, “The more 
haste, the less speed.” 

* + + 

THE LATEST, gentlemen—a 
ear radio for farm _ tractors! 
That’s the height of sumpin’, I 
glean this from the announcement 
made by the makers of the Silver 
King tractor, who are offering an 
American Bosch radio outfit as 
part of the tractor’s equipment. 
But what a boon that is going to 
be for the farmer boy plowing a 
100-acre field and who wants to 
check up on the weather reports 
or get the baseball scores! 


Montreal, July 19.—Expenditures 
on the Trans-Canada Highway in 
Quebec, aggregating $3,938,700, have 
been agreed to between the Dominion 
and Quebec on a 50-50 basis. 

The works are scattered over dif- 
ferent sections of the province along 
the projected route. One of the 
main items is an appropriation for 
$345,000 from Montreal eastward. 





Northwest Good 


R. A. Mueller, president of the Mueller-Harkins Motor Co., Buick distributors in Tacoma, 
brings a smile of satisfaction to the face of W. F. Hufstader, Buick general sales manager. 
All the news that Mueller brought to the factory from the Northwest was good, apparently. 








Vincent Bendix Enters 


Air-Conditioning Field 


South Bend, Ind., July 19.—En- 
trance of Vincent Bendix into the 
field of air conditioning and tem- 
perature control 
was seen Tues- 
day with an- 
nounc ement 
that the Auto- 
matic Products 
Corp., of which 
Bendix is board e 
chairman, has pete: 
acquired several . 
air conditioning 
patents. 7 

At the same ; — 
time announce- Vincent Bendix 
ment was made that Automatic 
Products has acquired the Aeriet 
Air Conditioner Co. and that it 
also has obtained rights to a 
system developed by the Super- 


Diesel Corp. of LaPorte, Ind., by 
which humidity in different rooms 
is individually controlled, al- 
though the main pressure is from 
a central source. 

The Automatic Products Corp. 
has no connection with the Ben- 
dix Aviation Corp., which Bendix 
also controls. 


Back at Work 


Edgerton, Wis., July 19.—About 
80 per cent of the 360 men employed 
by the Highway Trailer plants here 
and at Stoughton were back at work 
July 15, and by the end of the week, 
as production is resumed after a 
strike which closed both plants, the 
entire forces were expected to be 
back at their post in accordance with 
an agreement reached July 12 be- 
tween officials and the striking em- 
ployes. 
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s=s=«=«wise dealers 
find their best 
investment is 


Automotive Daily News 


The Newspaper of the Industry 


minute on everything that is going on in the 


and-butter. 
will 


your own but your competitors’ 


tell you not only 


are doing.  Fore- 


warned is fore-armed! 


SEND NO MONEY-just 
clip and pin this cou- 
pon to your letter- 


4 


Y OU have been intending to keep ADN coming, why 
not do it now? Ten thousand of the best dealers 


in America say it keeps them posted up-to-the- 


4 


business from which they get their bread- 


what 








NEW! fsa Medical Uoparture 


IN 1/2 TON DELIVERY TRUCK DESIGN 


At last! A light delivery truck actu- 
ally designed and built throughout 
for “multi-stop” delivery service. 
It’s the most appealing, economical 
half-ton delivery truck ever offered 
for commercial service. 


Every unit of the new BUDDY 
Stewart is a strictly truck unit...and 
every unit is built with an eye to 
lowest cost per package delivered. 
The BUDDY Stewart has a small, 
flexible 4-cylinder engine that’s easy 
on gasoline and oil and long on 
mileage; you can expect 20% to 
40% savings. This small, yet sturdy 
engine will whisk along a maxi- 
mum load at 40 miles per hour. 


Extra large brakes and clutch,a 
husky synchro-mesh transmission 
and the full floating truck axle 


“BUDDY” FEATURES 
% 100% Truck Chassis. 


% Economical 4 Cylinder 
Truck Motor. 


¥% 20% to 40% Saving in 
Gasoline, Oil and Tires. 


Set doy sti t at ae 


¥% 13 inch Hydraulic Brakes, 
10 inch Clutch. 


%& Truck Frame and Truck Springs. 


yO etree taste eu 


and only 


8495 


FOR CHASSIS—F.O.B. BUFFALO 


are all integral parts of this new 
Stewart idea in low cost delivery. 
They are essential to handle the 
200 to 300 daily stops that soon 
batter into tie repair shops vehi- 
cles not especially designed for this 
kind of service. 

Beautiful and stylish body—6) ft. 
Standard—7 ft. Special. 

Add all these features to the easy 
riding and steering qualities and 
the sleek, modern lines of the new 
BUDDY Stewart, and you’ll under- 
stand why this is by far the surest 
investment in low cost delivery 
truckdom has ever known. 


DEALERS WIRE OR WRITE 


STEWART MOTOR CORPORATION 
BUFFALO, N. Y. 


STEWART BUILDS A COMPLETE LINE OF QUALITY TRUCKS@MODERATELY PRICED 


OTHER MODELS 


Price Capacity 
$ 495 
$ 685 
...$ 695 
...$ 895 
.. +++ $1,095 
2% tom ..... de eaeaeesn ae ee 
ors oe Ga ee $1,695 


The Stewart Full-Line Franchise is a Money-Maker 
for Dealers ... Write for Our Liberal Proposition 





